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Introduction

"Build great products.
Write great content.

You will pave your road to success.”

| believed that.
I'm guilty.
I'm guilty of believing it was so easy to make it.

We surf in a technophilic world of almost 5 billion live web pages. | thought
people would care about my idea if | just put it on the web.

If you're reading this eBook, I'm sure you were guilty of this, too.

Good thing you discovered the power of relationships to create real impact
and leverage profitable opportunities. | salute you!

What is outreach?

Outreach is what you do when you reach out to real people through email,
social media, on the phone or even in person to make them see, promote or
even buy your product or service.

Now is the time to embrace outreach marketing and grow with it. Like a

champion. Now you can make a dent in the universe.

In this eBook, I'm going to share with you everything I've learned about
outreach marketing. It is as much as the big picture, as it is about the nitty-
gritty details.

| will share with you:



* The exact step-by-step processes and tools | use to create massive
outreach lists. I'll show you all the apps and services you need to
put together a list of 800+ valuable prospect opportunities. An
agency would charge you hundreds, if not thousands of bucks for
a prospect list of that caliber.

e All email scripts | use for my outreach campaigns. Unaltered.

* How | used content and outreach marketing to get featured on
field-leading blogs like Entrepreneur, Inc, Hubspot Buffer, and
Forbes.

e How | managed to get noticed by top dogs like Neil Patel and
Patrick Vlaskovitz, and now I'm on their A-class marketing team for
their new book “"Hustle"?

e All the outreach tactics incorporated to create a cash-positive
productized service business (WooGuru) with lessons from
Kaloyan Yankulov (founded HeadReach before selling to
LeadFuze and founded WooGuru).

Don't get me wrong. I'm not here to brag. In fact, I'm very much still in the
hustle stage. But | believe the hustle should be shared. My experience is if

you give you will receive.

Note on Marketing Tactics

The smartest marketing guides acknowledge that some tactics won't work for
your business. You should always list your hypothesis with a quantity-based
success benchmark to each channel/tactic/script.



“If you simply plan on seeing what happens you will always succeed
at seeing what happens because something is guaranteed to
happen.”

—ERIC RIES, Founder “The Lean Startup”

Next, you have to narrow it down to the 1 or 2 channels with the smallest CAC
(customer acquisition cost) and biggest CLTV (customer lifetime value). Then
you should double down your efforts on that channel.

Create a hypothesis, test, learn, repeat.

Read more on this in “Create Your Quant-Based Hypothesis Spreadsheet”

section.
Note: This eBook was originally written by Kaloyan of HeadReach before

being acquired by LeadFuze in July 2018. It has since been modified by
me (Justin McGill of LeadFuze).

Feedback?

Please send me any feedback you have about this eBook or any of the other
materials that came with it to justin@leadfuze.co We DO reply to each and

every email.



About Me

I'm an aspiring entrepreneur. After turning to online marketing, | started and
grew an agency to 7-figures. After seeing the incredible need for high-quality
contact data, | jumped into lead generation and started LeadFuze.

Please Share

If you like this eBook and all bonus materials, please make sure to share it with
your friends. This resource has taken a ton of effort and dozens of hours. I'm

more than confident in its value.
Your friends will be thankful and so will I

Have a good read!



Is OutreachMarketing
Actually Marketing?

“The world can be seen as only connections, nothing else...”
—SIR TIM BERNERS-LEE

Do you remember that guy at the last cocktail party who was selfishly
blabbing about himself? Trying so hard to look cool, he forgot there were
other living creatures in the room.

| bet you don’t remember him.

We're very good at ignoring things that are not relevant to us. We've
perfected the mode of skipping TV ads. We've developed the tools to put
irrelevant emails in the right place (the email trash).

(14

"Wondering which half of your ad spend is wasted? Wrong question.
Try again. Instead of just interrupting people, serve them and make
them feel something. Make meaningful connections.”

—AJAZ AHMED, author of “Velocity”
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Today the best advertising is not advertising, and the best marketing is not
marketing.

Outreach marketing is all about connections.
It's a rediscovery of the human to human interactions in marketing.

It's a privilege of delivering the right personal messages with the right context
at the right time to the right people.

It's about treating humans with respect by creating messages that they
actually care about.

If you're irrelevant, you will lose money.

You can't afford to be irrelevant anymore.

5 Pillars of Outreach Marketing

1. Don't interrupt. Serve. Nobody cares about your product or
content; people care only about THEM. Unless you're Steve Jobs
or Max Levchin, you have to cater to customer’s existing problems.

2. Don't work on building prospects. Work on creating connections.

3. Qualitative data over quantitative data. Care about conversations
and referrals, instead of followers and likes.

4. Make a promise. And deliver.
“In order to get permission, you make a promise. You say, “l will do

x, y and z, | hope you will give me permission by listening.”
—SETH GODIN

5. Create useful content.

11



66

"The less valuable your content, The less likely you are ever to receive
alink to it.”
—ERIC WARD, author of “Ultimate Guide to Link Building”

And BTW, that goes with shares and email responses, too.

OK, I know what you're saying now...

Outreach Marketing can be Damn
Hard

Before you get your feet wet, let's take a moment to clear something out of
the way. Outreach marketing can be damn seriously hard.

If you're here for a quick fix, you better close this book and keep on running

your Facebook ads.

Let me tell you something:

It used to take me 4 days of manual labor to create a prospect list. And that's
just the outreach list. Then you have to do the actual outreach.

If you decide to go the outsource way, you have to find someone trustworthy,
then you'll likely do the outreach yourself.

12



A proper outreach service is $1000-1500 for 5 relevant links.

In many cases, LeadFuze can help with marketing outreach, too. But we'll
talk about that more later.

Benefits of Outreach Marketing

After | scared the sh@t out of you how difficult outreach marketing could be,
let's put on our happy face and pinpoint some of the benefits of content
outreach.

e Great for bootstrappers. No ad budget required.

e Could increase your margins. For example: your CAC through ads
is $20. Let's say you invest time instead and acquire the same type
of customers through outreach. Your margins automatically grow
with 20 bucks. It's a simple math.

* Long-term SEO benefits.
e Builds long-term relationship with your audience.

e Qutreach marketing done properly will never get you into trouble.
Despite any new updates that Google rolls out.

* |t's notincredibly technical.

13



However, there's a science to it.

For instance, it's an awful idea to reach out to hundreds of people on Twitter
with a canned cold message asking them “to share your post”. And don't

question me how | know it's a bad idea :/

14



7 Social Psychology
Rules Used in Outreach
Marketing

Before | dive deep into the actionable tips, let's outline few concepts that you
need to be aware of before doing any outreach marketing.

These 7 social psychology concepts are very powerful weapons in outreach
marketing. Understand them and you may succeed. Ignore them, and you
might never make outreach marketing work for you.

These rules are:

—_—

Reciprocity
2. Empathy
3. Vulnerability
4. Association
5. Social Proof
6. Authority

7. Scarcity

15



Reciprocity

(44

Reciprocity says that we should try to repay, in kind, what another
person has provided us

—ROBERT CIALDINI, author of “Influence: The Psychology of
Persuasion”

This is the old classic “scratch my back, and I'll scratch yours”.

It's the way our society has worked forever. Our ancestors have shared food
and skills. Today we exchange gifts with colleagues at the Office Christmas
Party.

Cialdini continues with an interesting example:

A professor sent cards to a random sample of perfect strangers. Although he
expected some reaction, the response he received was huge. Holiday cards

addressed to him came pouring back from the same strangers he never met
or knew.

Keep this social rule in mind for later when | talk about the “post mentions”
tactic, and some links and shares might pour your way, too.

16



Empathy

Empathy is the ability to get into another person’s shoes.
For example:

When a C-level manager takes the time to work in a lower department. Not to
scrutinize the processes, but to grasp what his employees are struggling with.

Empathy is when someone is stuck in a difficult situation, and you say: “I know
what it's like in there.”

It's a strong way to connect with a person on an intimate level.

That's why design thinking schools encourage students to start with empathy
to learn about the audience.

Construct a Build a
point of view representation
that is based of one or more

on user needs of your ideas to
and insights show to others

247

N

Learn about Brainstorm Return to your
the audience and come up original user
for whom you with creative Prototype group and testing

your ideas for
feedback

are designing solutions

(Fig 1. Design thinking process starts with empathy)
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Vulnerability

Showing vulnerability is absolutely fine. Don't pretend you're so tough!
Having doubts is OK.

Even a focused mastermind like Tim Ferris has his own inner doubits.

(44

| think we all have inner demons. Among mines are “you’re not going
to do it.” “You're going to embarrass yourself.” “This is going to be
your worst book of the three.” "You've agreed to things you can't
deliver.” "Why even bother if you're not going to have the

distribution”, etc., etc.

—TIM FERRIS in his interview for Mixergy

When you show vulnerability you are:
e Authentic.
e Emotional and heartfelt.
* |ntimate.

e FEasy to resonate with.

18



| have a personal blog (in Bulgarian). | write about my failures in business.

Heck, it's even named “Watch me While | Fail”. It's a new blog with just 4
posts, but the positive responses | received so far are overwhelming.

Why?

Because it's so easy for people to resonate with my story.

When you write your next outreach email, maybe think of asking for help.

Don't be shy - uncover your story.

This rule leads us to the next concept.

Association

One day | opened my mailbox (the physical one, not my email).
Among the usual spam, there was a letter that struck a chord with me.
It was a charity brochure.

But not your typical charity brochure. You know, the ones with a starved
African child with a big belly.

It was a photo of a well-dressed Caucasian male in his 30s.
| turned the flyer around.

To my recollection, the headline was something along the lines of:

"This is John. John was an accountant. Now he is homeless.” Followed by a

relatively typical CTA (call to action) to donate.

Why this brochure worked so well on me?

19



It's simple.

Because I'm John. You are John, too.

The mental association with this character was the ultimate trigger here.
You can learn a lot from this brochure, but the main lesson is:

Help your audience associate with your message so that they can help you.

Social Proof

The social proof principle is very simple:
We rule out what is correct by finding what other people think is correct.

Actually, did you know that social proof has a stronger effect on our decisions
than saving money?

The Wall Street Journal shared 2 environmental studies. One of the studies

involved public signs urging people to use fans instead of air conditioning to
save energy.

4 different signs were used:

1. Save $54 a month on your utility bill.

2. Preventthe release of 262 pounds of greenhouse gasses per

month.

3. ltisthe socially responsible thing to do.

20



4. A fourth group was informed that 77% of their neighbors already

used fans instead of air conditioning.

Results concluded that the 4th group reduced their energy consumption by
10% while all others with 3% or less.

How this would work in outreach marketing?

Let's say you're writing a round-up post, and you have to approach

influencers in your field.

When you send your emails, motivate the influencers to reply by telling them

that X number of other influencers have already joined your round-up.

Authority

When we speak about authority most people picture this:

DILBERT, I'D LIKE
P YoU TO MEET BEN,
OUR NEWEST
FAST-TRACK
MANAGER .

SAdams

BEN HAS NO REAL
EXPERIENCE BUT
HE'S VERY TALL,
50 WE KNOwW

HE'LL GO FAR.

(Fig 2. Dilbert comic by Scott Adams)

© V92 Undled Femure Syndicate. inc

I ALSO HAVE EXECUTIVE
STYLE HAILR.

) WE THINK IT
WILL TURN
SILVER.

The notion that authority is something you're born with is quite famous

among unsuccessful marketers.

21



It's like someone (a fictional figure) has a finger on your ON/OFF authority
switch. To be an authority, that switch has to be turned ON for you.

Gael from AuthorityHacker doesn’t think so.

(14

"It doesn't mean you have to an expert in your field if you want to
create an authoritative site. You don't have to know exactly everything
about the topic, but you have to be willing to get involved in the
topic. Spend some time learning more about it.”

—GAEL BRETON, AuthorityHacker

This mindset helped Gael build a website in the fitness field that generates
10,000 hits a day. In just 1.5 years.

He knew nothing about fitness!

The cornerstones of building authority are:

* Trust your principles. To earn others trust, you must first trust your

ethics. Don't take the easy way if it's against your rules. No dodgy
advertising!

e Meticulously filter content. You have to produce the best most

helpful content to become an expert in a field, but you should
know that by now.
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e Be persistent. It took 6 months for Gael's fitness site to take off.

Moreover, they lost $9,000 in their first year before the site became

profitable.
Audence Overview Jan 1, 2013 - Sep 16, 2014
B Bt A B—— —— -
O-:—oq
et
N — — . ——
———
J\A 2 Y
A VW
..... /v a
e — - - - ~
L
O, — [ — Ay Senr Dnrater e
2516232 217313

129 00:01:14 83.25%

—h

6 month mark

(Fig 3. In their first 6 months, the site was generating just shy of 200 views.
Now HealthAmbition.com makes 10,000 visits/mo)

Scarcity

“People are more motivated by the thought of losing something, than by the
thought of gaining something of equal value”

—ROBERT CIALDINI, author of “Influence: The Psychology of Persuasion”
Use scarcity as a weapon of influence in your outreach campaigns.

Deploy scarcity in your outreach with:

23



e The "deadline” tactic by putting a time limit on your proposed

value.

e Rare value tactic. It's a human nature to believe that things thatare

harder to get are usually more valuable.

For the MVP of HeadReach, they used scarcity elements to attract 20 paying
customers in less than 12 hours despite having 0 prebuild audience to market

to.

Check out that part of my old promo message:
Limited time offer www.headreach.com

Now, because such list takes ages to put (I'm checking more than 320
channels and 5+ different tools), | can only make a very limited
number of lists. First-come, first-served policy applies.

Chapter Wrap-up

So far I've covered:
The drawbacks of outreach marketing:
It takes a lot of time (or potentially money)
And the benefits:
e Cheap. Ideal for bootstrappers.
e Could increase your margins.

e Long-term SEO benefits.
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e Builds long-term relationship with your audience.
e Safe.

¢ Not so technical.

The 5 Pillars of Outreach Marketing

1. Don'tinterrupt. Serve.

2. Don't work on building prospects. Work on creating connections.
3. Qualitative data over quantitative data.

4. Make a promise. And deliver.

5. Create useful content.

The 7 Social Psychology Rules Used in Outreach Marketing
1. Reciprocity
2. Empathy
3. Vulnerability
4. Association
5. Social Proof
6. Authority

7. Scarcity

Now it's time to roll up your sleeves and get your hands dirty because you're

going to design your next outreach framework.

25



Design Your Content
Outreach Framework

(44

Mediocre marketers think in terms of campaigns. Great marketers

think in terms of growth frameworks.

—RITIKA PURI, Co-founder StoryHackers

Look:
When a campaign ends, it stops producing results.

When you stop engaging your prospects, the relationships cool back off, and
the outreach momentum stops. You don’t want that.

You want something that's scalable and efficient in the long-term. An engine
for ROl happiness that brings you links, shares, leads, and revenue.

This chapter will help you to engineer your outreach marketing framework

more effectively, and to measure the results of it.

26



4 Steps to Plan Your Outreach
Framework

Follow the following steps when you design your next outreach marketing
framework.

—_—

. Choose a goal

N

List your assets

w

Analyze your competitors

s

Create your quant-based hypothesis spreadsheet

Step 1: Choose a Goal

Choosing a goal for your outreach marketing allows you to be more analytical
and track the right results.

Example goals could be:
Increase Revenue
What to measure:

e A number of orders that came in thanks to your outreach
marketing.

® |ncreasein CLTV.

27



e Decrease in your churn rates.

¢ Increase in your CR (conversion rate).

Improve Brand Awereness

What to measure:

* Increase in direct traffic to your site.

® Increase in "brand searches” in Google. l.e, more peopleare
searching for “Your Brand Name”.

* More mentions of your brand on social media.

Improve Search Rankings

What to measure:

® Increase in organic search traffic (duh..)

* Your search rankings for a particular keyword

Most likely a long-tail term. Keyword Rank Checker is a freetool

that shows your SERP position based on a number of keywords
and domain:

Search Engine KeyWord Position

woocommerce support woocommerce help

http://iwww.google.com/ 6 11

Report Generated on: Fri Feb 26 2016 for website: wooguru.net

(Fig. 4 Keyword Rank Checker)

e Improved CTR (click-through-rates) for Organic traffic

28



You have to open your Google Search Console (ex-webmasters
tool).

Go to Google Search Console > Search Traffic > Search
Analytics

Make sure CTR is selected on top. You should see a total number
of clicks through the SERP page and Avg. CTR:

Search Console T mengear.bg ~ Help ~ o -
Pasiboard Search Analytics
Messages Analyze your performance on Google Search. Filter and compare your results to better understand your user's search patterns. Learn more.

» Search Appearance @

v Cli i v -
v Search Traffic EEs JpEssions osion
Search Analytics

o ® Queries Pages Countries Devices Search Type Dates
Links to Your Site
No filter ~ No filter ~ No filter ~ No filter ~ Web - Last 28 days -
Internal Links
Manual Actions
International Targeting Total clicks Avg. CTR
Mobile Usability 5
2,099 7.45%
» Google Index
» Crawl
Clicks CTR
Security Issues 120, 10%
Other Resources ™y WWN
C) 5%
£} 2.5%
1127116 1120116 1131116 2218 24/16 26118 28116 211016 212118 21416 216016 21816 212016 222116

(Fig. 5 Organic CTR in Google Console)

Increase Authority and Trustworthiness

What to measure:

® |ncrease in referral traffic.

¢ |ncrease in CR for referral traffic channel.

29



* Increase of newsletter/other opt-in subscriptions.

* Increase of product reviews, blog comments, and other
engagement metrics.

e Decrease of bounce rate.

* Increase in inquiries and questions

How to Measure Your Outreach Marketing Results?

Measuring and analyzing outreach results is a difficult task. With Facebook
ads and Adwords you see the results instantly. With outreach, it's not always

as easy unless you're doing direct outreach like cold emailing.

With organic strategies like content and outreach marketing, the customer
usually needs more touch points for your product, before the sale happens.

This makes the whole process really hard to track.

What people think ROI for outreach marketing looks like?

» @
ROI

Outreach
Marketing

(Fig 6. Outreach marketing ROl through pink glasses look)

What it actually looks like? (picture on next page)
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o o N\

Outreach 7
Marketing RO

(Fig 7. Real outreach marketing ROI results)

(44

"Some of our customers had been following my content for five years
before they signed up. Your ideal customers will hear about you over
a long period of time, through multiple sources, and that is how trust
is built.”

—DAN NORRIS, “Content Machine”, Co-founder WPCurve

To make life a bit easier, let's check out a few tools that can help you track the

impact of your outreach campaign.

While they won't show you the end results of your outreach marketing efforts,
they will help you be more analytical and get a better feeling of how you're

doing.
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Measure Your Impact on Social Media With Mention

Mention's promise is pretty simple: “never miss a conversation”.

You can set alerts to get notified whenever keywords are mentioned in real
time on social media, forums, blogs, websites - about your brand or your
competitors.

It's an easy way to monitor any new shares or to take immediate action when
someone is talking bad of your brand.

You just chuck in a keyword and get a live stream of mentions:

h 20 Your trial expires in 14 days. Upgrade now (7] Kaloyan
WooGuru.net (] Filters ‘
o .
Get the most out of Mention
Adding an Instagram account will allow you to get
posts in real time! Add an Instagram account
Daal $irma rmtantdioamo
I hf‘:‘,l lime mentiens
/
STATISTICS & EXPORTS Jons 24T
fuTos . 456List.com )
R » / Link your social accounts How ?
SOCIAL ACCOUNTS e RT @KaloyanYankulov: [Limited time deal] / Take direct actions with Mention to reply from your Twitter or
https://t.co/Guvx5Ka357 Get 500+ shares / Buffer account and share from your Facebook account.
Feb / Organize your team How ?
5 ’ Mary Anna / Grant access to alerts and social accounts to make sure the right
people see the right mentions.
° RT @KaloyanYankulov : ffecommerce 5
Add a new alert Content Marketing Ideas for March 2016: In
Get team members involved How ?
Share an alert with team members to increase your productivity
24 Feb or send an alert as “read only" for someone to follow along.

-~
' Webdesign Berlin
v

° RT @KaloyanYankulov : #onlinemarketing 3

" k Analyze your online presence How ?
Steps to Conquering Ecommerce in 2016

Learn important insights about your alerts. View mention trends,
average sentiment, and geolocation data on your community
over any period of time."
24 Feb
Annamarie T
° RT @KaloyanYankulov : #ecommerce For
PPC ads, filter by demographic data: Driving

(Fig. 8 Mention’s Dashboard)
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Use SideKick to Track Email Opens

Use email tracking software like SideKick or YesWare to track email opens and

reply rates.

ﬂ cian@swallowsndaggers.com has opened Re: | have to ask you something...
1/22/2016 in Sofia, Bulgaria G

4 Mute Thread 1 view v

matiasbaldanza@gmail.com has opened Re: | have to ask you something...
< 1/22/2016 in Sofia, Bulgaria &3

4 Mute Thread 1 view v

s steli@close.io has opened Re: Advice on sales email
1/13/2016 in Santa Barbara, California &

4 Mute Thread 2 views Vv

(Fig 9. SideKick Activity Stream)

These tools work by inserting a transparent HTML tracking pixel and
generating unique tracking URLs, which allow you too see who has opened

your email when and from what machine.

Drawbacks of email tracking tools

* Lower deliverability rates. While there aren't any official reports on
this, when you send an email with a tracking pixel you're basically
sending HTML email, not plain text. Hence, there's a biggerchance
that your email might go to the spam folder.

e Links kook dodgy. Be careful if you outreach to tech-savvy
audience: developers, marketers, etc. Those tools generate
suspicious looking URLs in the email. They're easy to notice bya
trained eye.

You don't want to build relationships by stalking your connections.
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URL generated with SideKick:

http://t.sidekickopen@l.com/elt/c/5/
£18dQhb@S71C8dDMPbW2n@x6 12BONMIN7 t5XX4QK5LMW5wLI c85vMzX

sVd76_W56dMd2f2bw4jM027?
t=https%3A%2F%2Fwww. facebook.coms2Fgroups...

e Lack of compatibility with desktop email clients. If you're using
Thunderbird or Mail app, I'm sorry to say that you won't be ableto
use these tools. They're built for Gmail.

Use Google URL Builder to Track Campaigns

Let's say you're doing outreach on Twitter and Facebook. Links from those
social networks appear simply as traffic from Facebook or Twitter. Notvery

useful.

With the Google URL Builder, you can generate unique tracking URLs to your
pages that help you track campaigns in Google Analytics.

wooguru.net/?utm_source=facebook&utm_medium=referral&utm_term=fb-ecommerce-group&utm_campaign=eBook

(Fig 10. Custom URL generated with Google URL Builder)

You can use a URL shortener service like Bit.ly or Goo.gl to make those URLs

more human.

I'd recommend that you get the Google Analytics URL Builder Chrome

extension. It's a great little extension that automates the process of building
custom URLs with Google.
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Google Analytics URL Builder
Auto capture current url

Step 1 - URL to share: Z
Jttps /i facebook com/groups/334443516647649/7b0 &
(.9, hto: /A analytics.orgi « pre populated lists
Step 2 - Fill the form below OR use quick sets: | ~| Edit list

% | (R -1.e. Google, Newsletter, Facebook, Twitter)
Medium*: (Marketing Medium: PPC, Banner, email, QR)
Term: (Identify the paid keywords or other value)
Content. (Use to differentiate ads)
Campaign*™ (Product, Promo code or slogan)

Final URL: Auto generate url

.y & Copy to Clipboard Bit.ly inside!
Configure Bit ly

(Fig 11. Google Analytics URL Builder features)

Stay Up to Date With Your Outreach SEO

MonitorBacklinks is a great tool that gives you a top level overview of your
backlinks and off-page SEO efforts.

30

0 el — — — — =

Jan 28 Jan30 Feb 01 Feb 03 Feb05 Feb07 Feb09 Feb11 Feb13 Feb15 Feb17

— a0

Feb19  Feb21 Feb23  Feb25

Average $ New > Organic Traffic
Keyword Position Backlinks from SE

f 1 4- 8 % 29.3 current 8 (4 no SEO value) ‘ -24l 8 % 368 visits

(Fig 12. Monitor Backlinks report)
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You can use it to:

e Get alerts for new links pointing to your website.

* Monitor that no valuable do-follow links get removed or become

no-follow.

e Get alerts for new backlinks pointing to your competitor websites.

OK, once you have your Outreach Framework goals defined it's time to list
your most valuable outreach assets.

Step 2: List Your Assets

Remember the Reciprocity social psychology rule in the previous chapter?
You have to give to receive.

Your outreach assets are the things that you're giving away in order to get
links, shares and leads.

They must be:
* Unique to your company.

e Contain high value for the person you give them to.

Content assets

Articles, videos, FAQs, eBooks (like this one), Illustrations.
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Product and service assets

Discounts, giveaways, etc. Be careful not to go over overboard. It's easy to
lose a lot of money giving away your product.

Few weeks ago Felix from MonitorBacklinks approached me with an offer to
try their premium tool for free. As you can see it worked out well - I've already
featured their tool twice in this guide.

Check out Felix great email to me:

About Kaloyan's article on KissMetrics
Felix Monitor
Hey Kaloyan,

I'm Felix Tarcomnicu, the CMO of Monitor Backlinks. | recently come across your article from KissMetrics ( 6
Surprising Ways to Make Your First E-commerce Sale ). | wanted to say Hi

and tell you that the post was awesome. | really liked your approach and the tips you gave.

| was wondering if you might be interested to become a contributor on Monitor Backlinks blog as well (
blog.monitorbacklinks.com/write-for-us/ ). We mostly cover topics about SEO, traffic growth and online
marketing in general. I'm sure our readers would resonate with your writing.

Last but not least, | would like to offer you a PREMIUM account for our SEO Tool, Monitor Backlinks. Have
you had the chance to test it yet? The tool has some unique features such as automatic backlinks discovery
and links status checker. Many experts and companies are using it and the feedback is great so far. | can
gladly set you up with a PREMIUM account to give it a try. | would love to know what you think about it. Let
me know if you are interested.

Regards,

Felix
Head Of Marketing
https://monitorbacklinks.com

Twitter

(Fig 13. Felix’s outreach using a product asset)
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Knowledge and opinion assets

AKA the "thought leader” asset. Share your field expertise with the
community.

Collaboration assets

Create partnerships with all the entities involved in your business: customers,
suppliers, influencers, media outlets, etc.

Step 3: Analyze Your Competitors

| can write a whole book on this step alone, but the basic premise is to
understand what is already working for your competition.

Unless you're building the next SpaceX, you must realize that you're in an
existing business. Every field has its best marketing practices and KPlIs.

(44

The biggest challenge with most entrepreneurs is they innovate
before they emulate. They think what they're doing is new instead of
looking at existing models that people have used successfully for
decades.

~DAN MARTELL, Co-founder Clarity, Emulate before you innovate
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2 great tools to analyze competitors outreach efforts are:
SimilarWeb

Solid information about your competitors traffic.

* Yelp.com Vs. = Tripadvisor.com x Add More Competitors In Pro
O Global Rank ® ™ Country Rank ® # Category Rank @
Worldwide United States = Reference > Directories Edit
Yelp.com #1911 Yelp.com #34) Yelp.com #1
Tripadvisor.com #3291 Tripadvisor.com #94] Tripadvisor.com N/A ©

(Fig 13. SimilarWeb Dashboard)
Quantcast

Comprehensive demographic status about the competitors audience:
gender, age, income, education, interests.

DEMOGRAPHICS

Gender Index Household Income Index Show
Male 91 $0-50k 78 Index
Female | 109 = $50-100k 111
Help
$100-150k [ 133
Age $150k+ ] 148
% <18 45
18-24 51

Education Level

25-34 103 § No College 75

35-44 ™ 128 College [ 125
45.54 = 140 Grad School | 108
55-64 [ 129

65+ H 107 Ethnicity

(Fig 14. Quantcast Dashboard)
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Step 4: Create Your Quant-Based Hypothesis
Spreadsheet

(44

Much like a scientist doesn’t simply go into the lab and start mixing a
bunch of compounds to see what happens, you need to declare the
outcomes of your experiments up front.

—ASH MAURYA, Author of “Running Lean”

Throwing short term tricks at the wall and seeing what sticks is for the
amateur marketers. You want to be deliberate. Do stuff consciously and on
purpose.

Especially if you're a bootstrapped entrepreneur, and your resources (a.k.a
money and time) are highly limited. You can't afford to do your outreach
marketing at any cost by focusing on vanity metrics.

Introducing the “Quant-Based Hypothesis Spreadsheet”. If you haven't already,
you can pick up this spreadsheet right here.
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Source B Next action B Potential Customers = Users (unique v& CTR % Conversion % B Confirmed Customer® Confirmed

Email list Launch broadcast 4 10 2% 10.00% 1 No
Hajen Payson 1 Yes
Facebook Groups 6 160 N/a 5% 8 Yes
7 Day Startup (post myself] None 5
Michelle Finotto 1 Yes (paid)
Theresa Brady 1 Yes (would pay
John Rosato 1 Yes (paid)
Helen Edwards 1 Yes (would pay
Ellen Jackson 1 Yes (would pay
Subscribe Me (post myself) Post
Growth Hackers Sofia (post mysef) None

Georgi Ivanov
VIP Growth Hackers networking (post myself' Post

Mixergy Find The Pain (post myself) Post

Digital Marketing Ideas (post myself) Post

Online Business Marketing (post myself) Post

eCommerce & Startups (post myself) None 3
Freddie Chatt None 1 Yes (would pay
Zeeshan Raza None 1 Yes (would pay
Peter Odonoghue None 1 Yes (paid)

Build Your Empire (post myself) None

Growth Hacking Secret Group (post myself)  Post

(Fig 15. The quant-based marketing spreadsheet for the MVP of HeadReach)

The quant-based marketing spreadsheet is a concept that | got introduced to
for the first time by Noah Kagan of AppSumao. I've been using it for every
single marketing campaign ever since.

The spreadsheet is your bird’s eye overview of how good (or bad) you're
doing with your outreach.

How to create a hypothesis spreadsheet for your outreach?

e Step 1: Create a new spreadsheet :)

e Step 2: List all the outreach channels you want to try out. For
example Facebook groups, cold email, round-up post, etc.
Remember: you don't have all the resources in the world so you
must be very selective which channels you're going to execute.
Start with the ones you feel most confident with.

e Step 3: List the most important KPIs for your outreach. You
should already know these metrics when you were choosing a
goal for your framework. If your goal is “more revenue”, then
include metrics like: CR, # of new paying customers, CLTV, churn
rate.
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e Step 4: Declare your hypothesis. List your expected outcomes
upfront. Just fill in all the cells in the spreadsheet with the number
you expect to achieve. For example, if you want to gain 50 new
customers, type in “50” in “potential customers”.

e Step 5: Set a deadline for executing the outreach. This is to prevent
yourself from falling into the “just a little longer” trap. While you
can earn money, time is the one resource you can't replenish, so
this is essential.

e Step 6: execute.

As you execute the experiment, you will start to change the hypothetical

numbers with the real ones. Then you'll learn if your hypothesis proves to be

right (confirmed) or wrong.

Chapter Wrap-up

In this chapter, | explained how to design a scalable “Outreach framework
that produces positive ROl results.

| talked about planning the 4 factors of your outreach framework:

1. Choosing a goal for your framework.

2. Listing your assets - this is the stuff you give to people in order to
receive.

3. Analyzing your competitors - what outreach your competitors are
already doing.

n
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4. Creating your quant-based hypothesis spreadsheet - the blueprint
of your outreach.

As you're done with your hypothesis spreadsheet, it's time to find the best
outreach opportunities.

Let's roll with the next champion’s chapter - “Building a Valuable Outreach
List”.
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Building a Valuable
OutreachlList&Doing

Outreach

& docs.google.com

th | &

File Edit View Insert Format Data Tools Add-ons Help Lastedit was seconds ago

& e ~P £ % o 00123- ProxmaN. - 12 - B Z 5 A. & .MH-BH-

-

Alist of the people or companies that you've mentioned in your blog post.

kaloyan.yankulov@gmail.com «

A B c

Mentions

A list of the people or companies that you've mentioned in your blog post.

How to use?
Let them know you've featured them in your post and ask them for a share or a llink.

Tips

People in charge are included on the right. These are the people responsible for the content or inbound marketing. The ones that are most lil

Your Mention Company Info

Title Facebook Twitter
http//www.infusionsoft.com/ InfusionSoft InfusionSoft https://www.facebook.cor https://twitter.com/infu
http://mallchimp.com/ MailChimp MailChimp https://www.facebook.cor https://twitter.com/Mai

cor com/get

Linkedin
httpsy//www.linkedin.cor sales@infusionsoft.com
https://www.linkedin.cor help@mailchimp.com

office@getresponse.com
linkedin.cor com

marketing@getresponse.cor

http://www.activecampaign.com/ ActiveCampaign ActiveCampaigr https://www.facebook.cor .com/Act
http://www.aweber.com/ Aweber Aweber https://www.facebook.cor ¥ com/awe

linkedin.cor com
linkedin.cor

com Email Eme https:/i cor | com/ber
| €0 C: C https:/h cor https//twitter.com/Car
http://www.constantcontact.com: ConstantContact ConstantContac https://www.facebook.cor https://twitter.com/Cor
http//go.icontact.com/ iContact iContact https://www.facebook.cor https/jtwitter.com/iCo

linkedin.cor
linkedin.cor suppor

2 linkedin.cor com
https://www.linkedin.cor support@icontact.com

+ = Introduction ~ | Tl Mentions ~ | Outlets ~ | Posts ~  Influencers ~  Facebook Groups ¢ )

(Fig 15. Example outreach list)

By the end of this chapter you will be able to:

e Create lists with hundreds of targeted, actionable outreach

opportunities.
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e Find anybody's real email and social profiles.

* Apply actionable, powerful outreach tactics to get more shares,
links and leads.

The chapter is divided into 2 sections:

* Outreach channels & tactics - I'll show you 26 different channelsto
enrich your outreach lists, the tools needed to automate the
process of collecting prospect data and all the juicy outreach
tactics I've been using across those channels.

e Finding contact info - I'll talk you through the step-by-step process
of hunting anybody’s real email addresses and social profiles.

Check out what Karl from MonetizePros had to say about the list I've put

together for him:

“I'm pretty good when it comes to outreach marketing but was blown away by
the report Headreach did for one of our blog posts. What they put together for
me would have taken me not hours, but days to put together.”

See:

In the last month, dozens of people have paid me to create lists for their
blogs or companies. Now I'm giving away all the info for free, so YOU can
build valuable outreach lists without paying anything.

Are you ready?
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Outreach Channels & Tactics

I'll show you the easiest way to find prospect opportunities from the channels
below and the step-by-step outreach tactics I've been using.

e Post mentions

e Media outlets

® Relevant posts
e Influencers

* Facebook groups
e Facebook pages
e Twitter lists

e LinkedIn groups
e Subreddits

e Quora topics

e Quora questions
® Yahoo answers
e Stack Exchange

e Scoop.it topics
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Phew

Make sure to collect all the data into your outreach spreadsheet.

YouTube videos
Pinterest boards
Slide Shares
Google+ pages
Google Communities
Google News
HackerNews

Forums

Disqus discussions
HARO queries

Guestposts

... That's a lot.
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Post Mentions

Mentions in your blog posts are a great way to deploy the social reciprocity
principle. Used in the form of round-up articles, they can be a powerful
outreach weapon.

These 60 Email Marketing Tools Could
Change Your Life

January 17, 2016 By MonetizePros + 7 Comments

.ﬁsa‘ 14 12

As marketers we're competing with some of the biggest companies in the world. Sometimes having access to
the right tool may be more useful than a dozen employees.

I'm not here to chant about how the money is in the list. If you're reading this, you already know that. Here's
everything you'll ever need to take your email marketing campaigns to the next level.

Best Email Marketing Software

Choosing the best email marketing software for your business is something you'll have to do on your own,
but we're here to help. Everyone has different needs and not all businesses are equal. Some companies send
out more email than others, some prefer plain-text, some need fancy templates and some want CRM
integrations.

Here's an overview of each of the top-rated tools out there for sending your emails out.

1. Infusionsoft

(Fig 16. These 60 Email Marketing Tools Could Change Your Life round-up
post with 60 mentions)

Type of data needed for your Outreach list:

e All data for the company or website you're mentioning: company
info, URL, social profiles, email.
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* The person in charge. When you do outreach, it doesn’t make
sense to contact the CEO of a big company. You'll have a lot more

success in contacting the “editor-in-chief”, “blog manager” or
“marketing manager” for the company.

At this stage, just fill in the URLs that you're linking to and the Title of the
website or company. Later on, I'm going to show you how to find the people
in charge and the company'’s social profiles.

Too many mentions in your post?

If you have too many mentions in your blog post, like it's the case with the
example above (60 outbound links), there are some tools can help you
automate the process. LinkKlipper for Chrome and LinkGopher for Firefox are
2 extensions that automatically extracts all the links on a page.

d - Jd %R monetizepros.com_28th_Feb_2016

Insert Page Layout Formulas Data Review View

= o/ . [l&| Conditional Formatting v lﬂv .
= % m Q

| ¢/ Format as Table v

ﬁ v ‘% Calibri(Body) ~ 12 ~+ A=« A~v

% it 1l ’
“«
L

Paste i,/ B | I |U |7y S . A = | v Number \/Cell Styles v Cells Editing
Al s fc Llink v
A B C D E F
1 [Link Anchor Text
2 http://monetizepros.com/ MonetizePros
3 http://monetizepros.com/coupons/ Discounts & Coupons
4 http://monetizepros.com/guides/ Guides
5 http://monetizepros.com/tools/ Tools
6 http:// i fad: ptimization-checklist/ AdSense Optimization Checklist
7 http:// i /media-kit / Media Kit Generator
8  http://1 i X /cpm-rate-guide/ CPM Rate Guide
9 http://1 i X fad k-reviews/ Reviews
10 http://monetizepros.com/encyclopedia/ Encyclopedia
11 http://1 i /category/email ization/ Email Monetization
12 http:// /: /i / MonetizePros
13  http://moneti / il ization/b: il i 7 Comments
14 http://www.infusionsoft.com/
15 http://monetizepros.com/mailchimp-signup
16  http://monetizepros.com/getresponse
17 http://monetizepros.com/activecampaign
18 http://monetizepros.com/aweber-signup
19 http://monetizepros.com/benchmarkemail
20  https://www.campaignmonitor.com/
21 http://monetizepros.com/constantcontact
22 http://monetizepros.com/icontact
23 https://madmimi.com/
24 https://www.sendinblue.com/
25  http://www.dotmailer.com/
26  http://monetizepros.com/optinmonster
27 htto://monetizeoros.com/optinarchitect
4 > monetizepros.com_28th_Feb 2016 +
Ready Count: 2 — —— - 100%
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(Fig 17. URL extraction results from LinkKlipper)

The issue with both tools is they don't distinguish between inbound and
outbound links.

There's a tool from IWebTools.com that claims to do that. Unfortunately, for

some reason, it doesn’t work for me, but you should give it a try yourself.

Post Mentions Outreach Tactic

Outreach to the person in charge and ask for a share or a link.

Here's an email | sent to Brian Dean after | featured him in my post about
eCommerce link building

(Y 4 4 4 QY 4 4 4 4 4 4 4 4 G 4 e

Email Subject: Just featured you in my article on eCommerce link building

Hi Brian,

Just wanted to drop a quick note that I've featured you (twice!) in my latest
article on eCommerce link building.

I'm a big fan of your link building tactics and would be really awesome if you
share the post. 0f course, only if you deem it useful! :)

Best,
Kalo

(Y QY 4 QY 4 4 4 4 4 L 4 4 G e

And the result:
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ke @
The Ultimate Guide To eCommerce Link

Building -- weeguranet/bloghthedhtirm—
COE Y - TR el F'T

6:25 AM - 20 Jun 2015

“ fx2 v

(Fig 18. Results of doing content mentions outreach)

Why this worked?

® Because my post was really good.

e Because the outreach email was short (influencers are busy
people).

* Because | asked for the action in a polite way.

Some online marketers will suggest that you never ask for the share, as it may
come out ingenuine or intrusive. In my personal experience, | concluded that

| get more shares when | actually ask.

Media Outlets

These are the big media outlets. Think New York Times, Huffington Post,
Mashable, PC Advisor, etc.

Get the The Top 100 Media Outlets PR list from LeadFuze to jump start your
media outlets outreach for sharing this resource. We've put the biggest top

100 online media outlets, their social profiles and the contacts of people in
charge!
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Howto GetYourProductFeaturedon
PCAdvisor? Twice.

lvan Dimitrov is a Digital Marketing Manager at pCloud. A Swiss cloud
storage startup with Bulgarian know-how. | asked him to share with us howhe
got pCloud featured on PCAdVvisor. Twice!

Check out the case study as Ivan narrates it.

In May 2015, | started a job as Digital Marketing Manager @ pCloud. This was
and still is my full-time job, and | love it.

I'm going to share a couple of tips on how | got pCloud featured in PCAdvisor
- one of the biggest tech websites in the world with 17.9 Million User Sessions

every month.

The first day at my new job | did a quick search on Google:
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Google best cloud storage

(=

All Videos Images News Maps More v Search tools

About 133,000,000 results (0.51 seconds)

Top 10 Best Cloud Storage
www.thetop10bestonlinebackup.com/ ¥
Best Cloud Storage Sites Reviewed. 100% Free Trials Available

Top 10 Cloud Storage JustCloud Review
Top 10 Online Storage MyPCBackup Review

Gartner Magic Quadrant - ctera.com
www.ctera.com/Gartner-EFSS-MQ v
For Enterprise File Sync and Share Free download sponsored by CTERA

Google Cloud Storage - Safe, Secure & Flexible Storage
cloud.google.com/Storage v

Let Google Power Your Apps & Sites

Access From Anywhere - Massive Scale - Built For Developers - $300 Free Trial

Services: Build, Store, Analyze

Pay-As-You-Go Pricing - Google App Engine - Cloud Storage - Pricing Calculator

White Label Cloud Storage - storegatesolutions.com
www.storegatesolutions.com/ ¥
Bring The Cloud To Your Customers - Sync, Share, Collaborate & Backup

14 best cloud storage services 2016: Dropbox vs Google ...
www_pcadvisor.co.uk/.../14-best-cloud-storage-services-2016-uk-copy-3... ¥
Feb 2, 2016 - Copy has just announced it will soon close its doors, but we've rounded up
another 13 of the best cloud storage services vying for your data

You've visited this page 4 times. Last visit: 2/28/16

(Fig 19. Google search for “best cloud storage”)
As you can see PCAdvisor is first in the organic results.

The word “Best cloud storage” has on average 18.100 searches every month.
And it's the kind of keyword that is a part of the first stage of a sales funnel -
The awareness phase. This is very important because a user obviously needs
and is looking for a cloud storage, and is looking for the best one.

At the time pCloud was not mentioned in that article, and | needed to get itin
there. But how to do that?

Here is the step-by-step process.
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1. Do YourResearch

Be sure to research very well the media you want to pitch and specifically the
author that writes about your business's topic.

It's pretty easy to do that with big media outlets, as there is usually the name
of the post author. Most of the time when you click on the author's name
you'll see his social profiles, too.

| prefer to check out their Twitter accounts. Most authors have their private
blogs publicly listed in their Twitter bio. And you can quickly find their private
emails on their personal blogs.

Bear in mind that most the journalists in big media websites get thousands of
emails every, asking them to feature a product in their articles. You have a
very low chance to be noticed if you approach them on their company email.
This is why | prefer to put in the CC the author’s private email. This adds trust
because it shows you've done some research.

2. You must Have an Exciting Product

| believe that big part of getting PCAdVvisor to feature pCloud is because our

product is unique.

Our competitors - Dropbox, Google Drive, Box, OneDrive, etc. are all huge
giants compared to us in terms of users and budgets. However, we have 2
major features that add a ton of value to our service:

* pCloud Drive - A virtual drive that ADDS storage to your PC/Mac.
Unlike Dropbox, pCloud Drive actually connects your computer to

the cloud and does not copy the files to your computer. You can
work with your files as if they are on your computer, but they are
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actually in the cloud. That way pCloud provides you with additional
storage to your computer.

e pCloud Crypto - A Client side encryption added to your pCloud.

The files you store there are encrypted on your device and after
that are sent to our servers. Which means that even we don't know
what are they. Only the person with the Crypto Pass can access the
Crypto Folder.

What I'm trying to say is that you have to provide as much value as you can to
the author. Everybody wants to show good products to their readers.

3. The Pitch

For the email outreach, | used both author’s private and personal emails and
the email of the editor-in-chief.

Here's the actual email:

Hello Jim,
My name is Ivan and | work as a Digital Marketing Manager @ pCloud.
1saw and article in your website and since you are the chief editor | decided to write.

This is the Article:
http:, i ky 34/best-cloud: age-dropb. le-dri drive-icloud/

1 want to ask can you add a service in the article and in return we will put your logo on many many landing pages that we are creating right now.

I believe that if you look at pCloud you willfind out that it is much better than every other service out there it has a ton of functions like for instance we DO NOT use the user's space on the PC, also it has a music player, you can create playlists etc.
Also a couple of weeks ago we released a Crypto Function that Encrypts one folder in your cloud and even we dont know whats inside. Only the person that is using it knows.

Also we have 1.7 million active users so please consider including pCloud in this article.

Please write back since as you can see the service we are providing is very good and even better than all other drives.

Best regards,

pCloud.com

Ivan Dimitrov

Digital Marketing Expert at pCloud AG

74 Zugerstrasse str, 6340 Baar, Switzerland

(Fig 20. Outreach email to PCAdvisor)

And the answer that came back:
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Hi lvan,
We will be updating this article in a month or two, and | will try and ensure we include pCloud.

Best,

Information for PR: IDG UK Tech Media

IDG UKA TECH MEDIA:A 19 million monthly Unique Users
Winner: Content Team Of The Year, 2014 British Media Awards

PCAdvisor.co.ukA -A Macworld.co.ukA -A TechAdvisor.co ukA -A DigitalArtsOnline.co.uk

Connect with me onA LinkedIn
Follow me onA Twitter

Join my Google+ Circle
(Fig 21. Positive response from PCAdvisor)

4. Follow up

Always follow up!

It had taken a couple of months before we got featured in that article and it
happened after | followed up.

Make sure to provide value in the follow-up, too.

In the follow-up email | introduced the author with some new features of our
product. | also mentioned our huge increase of users - from 1.7M to 2.9M.
That's huge for 6 months. By the way, 4M+ users now.
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| also asked: “Is there anything | can do to prove that pCloud is worth to be in

this article. | will do anything.”

A couple of days later | received this email:

Hi Ivan,

Thanks for the email, and the reminder. We haven't updated the article for a while, so
I'll get the original writer to check out pCloud and potentially add it to the roundup.

Cheers

(Fig 22. Another positive response)

Another couple of days and pCloud was placed 6th in Best Cloud Storage

Services of 2015/2016.

e [ E T e
( : - TR = >
Prev = " Next
OneDrive Google Drive m m m
Opening a new account with pCloud will Search 5 AL Fles ~ + UPGRADE TO PREMIUM n
give you a respectable 10GB of free
storage (twice that of Onedrive once its IEEE wecew
cutbacks kick in, and five times Dropbox’s 5
basic offering). This can be quickly & Coypto Folder @m .
upgraded to 20GB through the regular . Shares e o
incentives such as recommending friends o e
(1GB per person) completing a tutorial ® Backups e
(3GB) and various social media links, but @ Tesh =
the real temptation is the very reasonable e
prices for the larger storage options. —

500GB will set you back around £2.65p/m

($3.99), while 1TB is available for around B f e P i P v
£5.30p/m ($7.99), both of which are

excellent value for money and cheaper

than many rivals. There are clients

available for Windows, Mac, Linux, i0S

and Android, plus you can also access

your account via the website.

(Fig 23. pCloud placed éth best Cloud storage in PCAdvisor)

57



It will be placed 5th once Copy closes its doors.

How | Got Featured The Second Time?

As you may know, Copy.com (a cloud storage service) is closing down.

| knew a lot of people were going to need a new place to move their files
from Copy. Our team built a 1-Click files transfer Copy.com to pCloud.

Again, providing value was the primary reason for this feature.

| contacted the PCAdvisor editor again and told him that we have afeature
that transfers your Copy files into pCloud with one Click + we give 20GB +
1Month Crypto to any user that does it.

He was very pleased because, again, he can provide his readers with a
solution they need.

This resulted in a new article on PCAdvisor, this time entirely dedicated to
pCloud.

I'm glad to say that the PCAdvisor Chief Editor is now a pCloud user, beta-
tester of every new feature we roll out. And best of all - he is very impressed
with what we managed to achieve in 3 years, that took close to 10 years for
the big players to do.

85.74 % Conversion Ratefrom PCAdvisor; 33.23%
Bounce Rate; 04:41 Avg. Session Duration

The feature in PCAdvisor brought me super quality leads as you can see in
the GA metrics below:
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Source / Medium

2,462 66.08% 1,627 33.23% 3.24 00:04:41 85.74% 2,111
tal: 0.34% (720,250) | Avg for View: 71.03% (8.98%) | % of Totak 0.32% (511,580) | Avg for View: 48.52% (31.52%) | Avg for View: 1.83 (77.05%) | Aug for View: 00:01:49 (168.28%) | Avg for View: 45.25% (89.49%) | % of Totak 0.85% (325,012)

1. peadvisor.co.uk/ referral 2,462(100.00%) 66.08% 1,627(100.00%) 3323% 324 00:04:41 85.74% 2,111(100.00%)

(Fig 24. 85.74% conversion rate from PCAdvisor, 33.23% bounce rate, 04:41
Avg. session duration)

Getting quality features on big media outlets is not easy, but if you do it the
right way (provide value and quality information to the right person) sooner
or later you will get it.

Don't forget to follow-up and do the best you can to make the author’s job
easier.

Relevant Posts

Articles and blog posts related to your topic are an easy way to make
connections.

But how to find relevant posts?
2 steps:

1. Generate topic and keyword ideas

2. Use Buzzsumo

Findingmore opportunities by searchingfordifferent
keywords

People ask me how I'm able to find so many relevant outreach opportunities.
The answer is a bit boring, actually - | use different keywords.

59



| have few methods of coming up with a bigger selection of relevant topics

and keywords.

Google Analytics Interests

Go to Google Analytics > Audience > Interests

O Real Time Affinity Category (reach)
5.80% —
X5 i
Overview 4.47% I
Active Users 407% s
o fr—
Cohort Analysis BETA A00%
3.84% ==
» Demographics 3.50% [r—
~ Interests 278% [ ]
ou.vm& 277% .
Affinity Categories i) -
In-Market Segments
Other Categories
Other Category
» Geo
4.45% L
~ Behaviour
4.20% |
New vs Returning 3.83% —
Frequency & Recency 3.00% =
Engagement 2.98% -
251% -
» Technology
2.23% ]
» Mobile 214% -
» Custom 2.11% ==
» Benchmarking 1.86% [

Users Flow

75.93% of Total sessions In-Market Segment

Movie Lovers 4.69% "

TV Lovers 4.36% ——

News Junkies & Avid Readers 3.90% —

Technophiles 3.01% -

Music Lovers/Pop Music Fans 274% ]

Sports Fans/Soccer Fans 2.13% -

Shoppers/Shopaholics 200% —

Mobile Enthusiasts

Cooking Enthusiasts/Aspiring Chefs 209% —

Travel Buffs 1.66% —
1.85% -

75.61% of Total sessions
Sports/Team Sports/Soccer
News/Weather

Arts & EntertainmentTV & Video/Online Video
Shopping/Classifieds

Arts & Entertainment/Music & Audio/Pop Music
Arts & EntertainmentHumor

Food & Drink/Cooking & Recipes
Games/Online Games

Autos & Vehicles/Vehicle Shopping

Reference/Humanities/History

(Fig 25. Google Analytics Insights)

73.37% of Total sessions

Autos & Vehicles/Motor Vehicles

Real Estate/Residential Properties
Travel/Hotels & Accommodations
Consumer Electronics/Mobile Phones
Apparel & Accessories

Gifts & Occasions/Holiday & Seasonal Items

Autos & Vehicles/Motor Vehicles/Motor Vehicles by
Brand/Nissan

Education/Post-Secondary Education
Financial Services/Investment Services

Apparel & Accessories/Perfumes & Fragrances

This will bring some top level interest of the audience reading the blog/site.

Obviously, this is something you cant do if you don't have access to GA.

Facebook Audience Insights

Another top-level idea generator. The new Facebook Audience Insights is a

masterpiece tool that gives you demographic data, page likes and activities

of certain audience types.

For example, what people interested in the fitness athlete “Lazar Angelov”

have also liked on Facebook:
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CREATE AUDIENCE

M (New Audience)

People on Facebook

Custom Audience > 700K - 800K monthly active people Country: United States of America #
Femiie N Demographics Page Likes Location Activity Household Purchase
UNITED STATES
All United States Top Categories
+ Country, region, or city
1 Professional Sports Team The Bodybuilding Nation = Bodybuilding Motivation
Age and Gender v
2 Actor/Director Mike O'Hearn
Age
18 ¢ |—| Anye 3 Sports League Musclemania
Gender
4 Artist Pat Lee Photographer « Allan Spiers Photography
All Men Women
5  Athlete Lazar Angelov » Simeon Panda » Kai Greene « Sergi Constance « Phillip Heath
Interests o v
6  Recreation/Sports Critical Bench « Bodybuilding-Motivation.org
ADDITIONAL ENTRIES
6003381532712 7 Community Physiques Of Greatness « Beasts Of Gym
Lazar Angelov
+ Interest 8  Sports Event Mr. Olympia LLC
Connections v 9  Clothing Gymshark « Addicted to the GYM
Fages ¥ 10 Movie Generation Iron
People Connected to See All
+ Your Page

(Fig 26. Facebook Audience Insights)

A Thesaurus

Using a thesaurus is quick and easy way to come up with more relevant

words:

L —_—
mal ' <)) Y& see definition of mail | Like + | @ show: [(RIE7)

' nounvnlthn correspondence; system !orandlngeomspondoneo verb send through the postal system

Relevance | = ) A-Z  Complexity

Synonyms

communication

s -+ Length -+
(] common 1]
noun written correspondence; system for sending correspondence
package post air mail post office
parcel postcard junk mail postal service

letter
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(Fig 27. A thesaurus result)

Find Ideas from a URL with Adwords Keyword Planner

This is an underused treasure in Adwords planner.

Go to Adwords > Tools > Keyword Planner > Search for new
keywords using a phrase, website or category > Your landing page

> Fill in your URL > Click "Get ideas" button > Keyword Ideas
tab

This can be easily used with competitors URLs as well!

Your landing page

http://monetizepros.com/email-monetization/best-email-marketing-tools/ Get ideas Modify search

Search volume trends %

Average monthly searches

400K
Jun Aug Oct

Feb 2015 Apr

300K

200K

100K

Jan 2016

Ad group ideas Keyword ideas Columns ~ lz 3 Download Add all (997)

Avg. monthly

Keyword (by relevance) searches |7 Competition 7 Suggested bid 7 Adimpr. share 7 Add to plan
email marketing |14 74,000 High BGN27.69 -
e-mail marketing | 14 6,600 High BGN13.38 -
email marketing services Iz 5,400 High BGN58.14 -
e-marketing | 4 22,200 Medium BGN5.08 -

(Fig 28. Keyword ideas from a URL)
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Ubbersuggest

Ubbersuggest is a tool that automatically generates keyword suggestions

based on a seed keyword. Let's say you search for “email marketing”.

Ubbersuggest will show you all search results for:

email marketing + 1
* email marketing + 2
* email marketing + 3
* email marketing + a
* email marketing + b
* email marketing + ¢

e and all the way to “Z"

= Keyword Seed

0 w email marketing email marketing
0 ¥ top 10 email marketing service providers email marketing 1
0 w top 10 email marketing services email marketing 1
0 ¥ top 10 email marketing software email marketing 1
0 'w pharmaceutical email marketing 101 email marketing 1
0 ¥ free email marketing services 100% email marketing 1
O ¥ 100% free email marketing email marketing 1
@) ¥ 1and1 email marketing email marketing 1
(m] ¥ 1-2-1 email marketing email marketing 1
| v top 20 email marketing email marketing 2

(Fig 29. Ubbersuggest resutls)



As you can see this is a very efficient way to find hundreds of long-tail
keyword opportunities and ideas.

OnelLook Reverse Dictionary

One Look Reverse Dictionary is a powerful way to find relevant concepts. Let's
say you're looking for keywords related to “mail”.

Describe concept here:
mail
Find words

Words and phrases matching your pattern:
(We're restricting the list to terms we think are related to mail, and

Filter by part of All, nouns, adjectives, verbs,
a

sorting by relevance.) Spocch: dverbs
1. armor 26. usps 51. bill 76. addressee

2. post 27. gpo 52. catalog 77. airdrop

3. send 28. sent 53. first class 78. cards

4. airmail 29. habergeon 54. mailer 79. cod

5. letter 30. hauberk 55. memo 80. dak

6. armour 31. postal 56. message 81. direct mail

7. coat of mail 32. remit 57. postage 82. emoticon

8. mailed 33. stam 58. postman 83. entry

9. mailing 34. dot 59. rebate 84. fan

10. mailable 35. dro 60. reqister 85. first-class mail
11. missive 36. fax 61. reply 86. fourth-class
12. accommodation 37. frank 62. sender 87. general delivery
13. advertising 38. slot 63. carrier 88. hate

14. chain armor 39. email 64. correspondence 89. irs

15. chain armour 40. express 65. express-mail 90. mail order

16. chain mail 41. route 66. mailman 91. meter

17. ensuring 42. sort 67. pony express 92. post chaise
18. get off 43. byrnie 68. poste restante 93. postbox

19. letters 44, packet 69. postmark 94. priority mail
20. mailability 45. pouch 70. snail 95. reqgistered post
21. postal service 46. ship 71. special delivery 96. resident

22. ring armor 47. tone 72. stagecoach 97. second class
23. ring armour 48. brigandine 73. third class 98. surface mail
24. ring mail 49. mailbag 74. 1st-class mail 99. telex

25. spam 50. pob 75. 1st class 100. wire

(Fig 30. Searching for “mail” in One Look Reverse Dictionary)
Moreover, you can search for words and suggestions if you know a definition.

For example, you can look up for “when you are tired” and you will get some
gems like:
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yawn
zonk out
exhausted
fatigue

lean on

Other Tools

Soovle - Use different modifiers: best, cheap, buy,

email marketing
email marketing software

email marketing - guides
email niarkefing - marketing
term

bulk email software

NETELIX

email marketing services
email marketing software
email marketing best
practices

email marketing tips
email marketing templates
email marketing manager
email marketing manager

email marketing platforms
email marketing lists

Soovled Link

Email Marketing Services | Constant Contact

il marketing
i hi

Tow key to change engines...

Email marketing is good for your business. $44-back-for-cvery-S1-spent kind of good.* And with a tool

as powerful and easy to use as Constant Contact, you ...

Wwww.constantcontact.com

email marketing

email marketing tutorial bangla
email marketing through list
segmentation

email marketing tips

email marketing tutorial
email marketing best
practices

email marketing strategies
email marketing tutorial bangla

ul
email marketing bangla
email marketing 2015

weather.com

‘email marketing

‘email marketing software
email marketing services
email marketing service
email marketing lists

email marketing tips

email marketing tools
email marketing companies
‘email marketing solutions
email marketing list

email marketing templates
email marketing platform
email marketing lists for sale
‘email marketing best
practices

SIRAH SRR leads
ematiag keting campaign
services

email marketing campaign
email marketing reviews

There are a number of other tools you can try to get more keyword ideas.

how, why, etc.

email marketing

email marketing for
dummies

email marketing rules
email marketing demystified
email marketing software
email marketing books
email marketing help
email marketing blueprint
email marketing an hour a
day

email marketing that doesn't
suck

email marketing software
email marketing services
best email marketing

free email marketing
constant contact login page email
marketin

bulk email marketing
companies

email marketing tips

what is email marketing
mailchimp email marketing
email marketing campaign

emailimarketing

(Fig 31. Soovle suggestions)

e TermExplorer




e KeywordTool.io

e AmaSuite - extracts data from Amazon

Lateral Thinking

Lateral thinking is something | explored in my years as a graphic design
student. It's the skill of thinking for the least obvious answer. A thought
process that takes sideways moves in order to find as many solutions as
possible.

For example:

Let's say you wrote a blog post on photography tips and wanted to promote
it.

The obvious channels would be photography-related media outlets and

communities.

However, some lateral suggestions could be to promote your post to soon-to-
be married couples (if you're in the wedding photography business) or on
Facebook groups for models and casting roles job boards. A lot of the
people there might need professional tips on how to make themselves look
better on a picture.

Using Buzzsumo

All right, you now have a long list of targeted topics and keyword ideas. Now
it's time to find some relevant posts.

Feel free to search for those keywords in Google, but | prefer to stick with
Buzzsumo for this exercise. The reason is that Google returns a lot of top-level
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domain names and irrelevant results from big sites like Wikipedia, CNN, etc.

that are not really good for outreach.

On the other hand, Buzzsumo finds the most shared posts for a certain

keyword.

It, also, has some powerful filtering functions, and you can also export the

results as CSV to include them in your outreach spreadsheet.

You just chuck in a keyword and Buzzsumo does the rest.

Buzzsumé®

Most Shared

Filter by Date:
") 24 Hours
") Past Week
Past Month
Past 6 Months
© Past Year

Show Specific Range ~

Language:

Country (TLD):

Filter domains: show~

Content Type:
Article
Infographics
Guest Posts
Giveaways
Interviews

Videos

Uncheck All

0 Content Research

Trending Now

& Amplification

Content Analysis

email marketing

@ Monitoring

Domain Comparison

& app.buzzsumo.com ¢ t [ul L+
% Try BuzzSumo Pro

Top Authors  Facebook Analyzer

Q Search! + Create Alert

Enter a topic or domain: big data, cnn.com. v Advanced Search Options [£) Save Search

i Results not relevant enough? Search for "email marketing" instead (exact match).

How to Engage Your Email
Subscribers From the
Moment They Sign Up
(Infographic)
entrepreneur.com - More from this
domain

By Kim Lachanceshandrow - Apr 26,
2015

Article  Infographic

50 Of The Best Email
Marketing Designs We've
Ever Seen (And How You
Can Create One Just As
Good)

canva.com - More from this domain
By Canva - Mar 23, 2015

Article

Sort by: Total Shares v  Page 1 of 3552
FACEBOOK  LINKEDIN  TWITTER PINTEREST ~ GOOGLE+  TOTAL SHARES
SHARES SHARES SHARES SHARES SHARES v

% View Backlinks

e shares @ e @ 6 e e
& Share

% View Backlinks

'Vlew heree @ ° e @ ° i
S Share

o

(Fig 32. Using BuzzSumo to find relevant posts)
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How to Do Outreach to Relevant Posts?

Be genuine and engaged.

Take time to read the posts and write comments that are valuable for the
writer and provoke discussions. Provide feedback, pinpoint some mistakes
and suggest improvements. Also, compliment them.

Example:

VT EETETE T ESESESe 5SSy .

This essay is spot on. I wish more designers would think like entrepreneurs.
Two years ago I took the path to transition from a web designer to a business
owner and aspiring entrepreneur. I made shit loads of mistakes along the way.
It took me a lot of time to stop making some of them, others I still make.
With my fist commercial project, I didn't get a single lead although my design
was excellent for the time. Now I can manage to get dozens of target customer
leads in a matter of days.

It makes me sad seeing so many great designers that create beautiful designs
but suck at business and startups. I wrote this huge article with loads of

action tips for you, design entrepreneurs.

This topic is very dear to me. I wish someone told me these mistakes when I
started my transition from a web designer to an entrepreneur.

The 3 biggest mistakes I made are:

— I didn't think like a business owner

— I didn't design for conversions

- I couldn't keep up with the fast pace of changes in startups

I even wrote a 5,000 words article about my experience and mistakes as a
designer founder. You can check it out here.

(VY Y 4 QY D 4 4 4 LA ELLEee e
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Influencers Outreach

Listen to your influencers and monitor their content. What they write about?
What they share? Then take action and engage with simple steps - follow, like,
share, link. Build trust, then ask to collaborate.

Kalen from GoodLinks is an expert on building relationships with influencers
on Twitter. For him, influencers outreach is all about being helpful.

(44

| didn't think about any of this as influencers marketing. | just thought
"This is somebody who's really into Magento. I'd love to connect with
him." You try to ask questions, or you try to be helpful.

| remember one time Allan Storm, who's sort of like the godfather of
the Magento Community, had some obscure question about an old
version of Magento. And | was like, "Oh, yes. | can finally answer a
question for Allan Storm." | cracked open the code of that version and
found the answer. | answered him. | was so proud of myself.

I'm just trying to be genuinely helpful and truly build relationships
with people, is what | did gradually over time.

—KALEN JORDAN, Founder GoodLinks, Listen to the whole podcast
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How to Find Influencers?

In this section, I'm going to show you my 2 ways of finding influencers.
* Using Tweepi

® Using Buzzsumo

And, hey, don't forget to include all the results you get in your outreach list!
Finding Influencers With Tweepi

Tweepi is a great tool to automate your marketing and find influencers on
Twitter with a cheap pricing tag starting at $6.17/mo. Tweepi allows you to
find users on Twitter b y searching for:

® @user followers

® @user friends

e List members

e Copy/pasting usernames
e Tweet search

e User search

How to find influencers on Tweepi?

Go to Follow Tools > User Search > Search for a topic
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Follow Tools

By @user's followers
Follow by User Search | & @users riencs

By list members

Search for public Twitter users by topic of intJiEeAGIEES

company name, location, or other similar crit Sk Ak

By user search

Your query; eg: topic, name, company or location

Search

(Fig 33. Find influencers with Tweepi)

This search will return all the users that have the keyword in their Bios.

Click on Columns and check Follow ratio, Statuses Count,

Language

This will unveil some more useful information about these users.

Default action @ Follow~ | MColumns~ | 'O Resetsorting Premium tools = Lists v | Lul Load Klout | Hide previously followed / unfollowed
@USER Blo LOCATION LASTTWEETED A FOLLOWER.. FOLLOWRATIO  STATUSES COU.. LANGUAGE LAST ACTION....
Location
s @EMAIL_LONDON urant, #8ar, #Pub, i
% Last tweeted | el #London and 9 hours ago 906 108% 5,209 English
wemicwwe | Neither silmarketing in #Gibraltar
Followers count
8 @emailmktnews £ ] friends count Hting news, tips advise 2 years ago 996 92% 8172 English
\g practices.
Neither Follow ratio
R @ArtofEmails Email Statuses count trkeling? Receive Our 3 years ago 1,238 68% 359 English
4 i eting Course Here
) Neither [ Listed count TFjHPSPyyU
. O Protected? .
@emailmarnow emi {for a complicated london 3 days ago 1,239 64% 1,366 English
O verified?
Neither
Language
E ©@AwesomeAutoRes — ..\ o cince :’eeG'mh e eBack e Download Your 2 days ago 1,525 100% 1,096 English
i Free Guide
ety Last action date (via Tweepi) PsHpgynvQws
§ " @EmailResources £ ([ Klout Score [ces online. 4 years ago 1,801 94% 961 English
on Neither
@MailingListPro Email Marketing Use Opt In Email Marketing To Grow Your www.EmailsM... 4 years ago 2,099 98% 1,556 English
- A Business: http://t.co/BiJiXS2X1v
2 o either

(Fig 34. Tweepi Columns)

Click on Followers count table.

This will show you the users with most followers first (a.k.a the influencers).
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@USER BIO LOCATION

é @MailChimp MailChimp Send better email, sell more stuff. Atlanta, GA
Neither

dwakabayashi Dennis Wakab hi Digital egist executing on critically USA
acclaimed web sites, social media strategies
Ay Neither

and email marketing for global brands.

@VR4SmallBiz VerticalResponse Email marketing and a whole lot more! Follow  San Francisco,
for the latest news, special deals, tips, and
Mutual friendship how-tos for all your direct marketing and CA
Marketing @Marketingland Marketing Land Digital & Internet #Marketing News Daily.
Land Producers of @sengineland @smx &
Neither @martechconf. #Martech #CMO #Social
@Silverpop 1BM Marketing Cloud Cloud-based digital marketing solution. Partof  Global
@IBMCommerce. Managed by @EmilySMayy &
Neither @MFeatherstone.

(Fig 35. Tweepi Sort)

LAST TWEETED

17 minutes ago

16 hours ago

3 days ago

8 hours ago

7 hours ago

v FOLLOWER...

196,078

188,032

185,524

146,911

71,878

FOLLOW RATIO

1153%

2303%

119%

9999%

645%

To find the perfect match click on the “Add criteria” button and add your

filters.

Here's what filters | usually use to find influencers:

CEr) ey R

Followers count v m 10000
Follow ratio ¥ || isgreaterthan % _

(Fig 36. Tweepi filters)

This will show all users that:

* Have at least 100 statuses published.

e Have at least 2,000 followers.
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e But no more than 100,000 followers. If you're just starting out, it's
unlikely people with millions of followers to notice you.

e Follow ratio is between 60% to 140%. Follow ratio is the number of
followers to the number of following. Users with 60%-140% tend to
follow back the most. You don’t want users that don't follow
anyone, neither you want users that have very tiny % of followers
compared to their following number.

Finding Influencers With Buzzsumo

Buzzsumo can be used for a hell of a lot of things, and finding influencers is
one of them.

Paste in a URL of a popular relevant post > Click on "View
sharers" > Ta-daa. All the influencers that have shared the
articles.

https://ryanbattles.com/saas-marketing-essentials m + Create Alert

Enter a topic or domain: big data, cnn.com. v Advanced Search Options [ Save Search

Sortby:  Total Shares~  Page1of1
« Content % Backlinks

FACEBOOK LINKEDIN TWITTER PINTEREST GOOGLE+ TOTAL SHARES
SHARES SHARES SHARES SHARES SHARES

SaaS Marketing Essentials % View Backlinks

ryanbattles.com - More from this domain i View Sharers 15
By Ryan Battles - Jan 13, 2015

Article & Share \

(Fig 37. Buzzsumo view sharers)

You can then filter them Average retweets or number of followers.
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Users that shared: "SaaS Marketing Essentials" ranbatties.com

Sortby: | Average Retweets~ | Page1of2

Page Authority
PAGE DOMAIN FOLLC . : AVERAGE
AUTHORITY  AUTHORITY Domain Authority RETWEETY
Number of Followers
Hiten Shah @hnshah Retweet Ratio
hiten.
iten.com &- ¥ Follow Reply Ratio
€ started two SaaS companies, @CrazyEgg and
" KISSmetrics with @NeilPatel. One is self-funded & the Q View Links Shared 5 12 198,428 53% 18% a8
dl\' other is venture backed. | enjoy helping others think.
+ Save Influencer
Influencer  blogger
Rob Walling @robwaliing
softwarebyrob.com &. v Folow
& Serial SaaS entrepreneur. Co-founder of Q View Links Shared 54 45 11,135 15% 67% 19

https://t.co/6tHWSsM]ILi and https:/t.co/GIDeqmawys.

Blogger influencer + Save Influencer v

(Fig 38. Buzzsumo influencers)

Facebook Groups Outreach

Use the power of Facebook communities for targeted outreach.

email marketing Q 77 Kaloyan Home

Top Latest People Photos Videos Pages Places Groups Apps Events

B Kaloyan Yankulov SUGGESTED GROUPS

. " Email Marketing Joined
Edit Profile
Public Group
FAVORITES All About Email Marketing
News Feed - 2,239 members
— Karl Kangur is in this grou
|w] eCommerce & Star... g sup
WooGuru.net 1
= Email Marketing Joined
Ads Manager .
fublic Group Better learning for
Events About Marketing everyone Join
/% Cheki Cheki Nikolko 1 3,748 members 25 friends - 648 members
S Karl Kangur is in this group
PAGES See Al

Email Marketing - Malaysia Indonesia Singapore Join

B Booster
Pages Feed 20+ 4 Public Group English (US) - Privacy - Terms - Cookies
Advertising - Ad Choices  * More

Like Pages We can help you advertise your products or services via email mar.
20,874 members Facebook © 2016

Create Page Fazal Ahamed Zaheer is in this group

Create Ad

(Fig 39. Search for Facebook groups)
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Facebook groups are crazy full of relevant audiences.

Start out by prospecting potential Facebook groups that seem like a good fit
for your niche.

Head out to Facebook search > Type in any of your target
keywords > Then click on the Groups tab

Another little trick to find some more Facebook groups is by using the Group
tags located in the right sidebar of a Facebook group.

& write Post Add Photo /Video  [&] Create Poll Add File ADD MEMBERS

+ Enter name or email address...

Write something...
a MEMBERS 331 Members (9 new)

u 56 posts require approval. 1 m m , e 4 n

Invite by Email
B DESCRIPTION Edit
I ﬂ Wichly Cazeau Group about eCommerce, Startups and Online
(G February 17 at 4:31pm

marketing. Brought by... See More

RECENT ACTIVITY

Kaloyan Yankulov, thank you very much for considering my request to be a GROUR TYPE
part of eCommerce & Startups | WooGuru.net . Highly appreciate it Support
TAGS Edit
E-Commerce - Entrepreneurship - Startup
WooGuru.net company

(Fig 40. Facebook group tags)

Note: the group tags are hidden if you're not a member of the group

How to do Facebook Groups Outreach?

Most people would go straight for the status form and spit out a shameless
self-promotion.

Look at all these spam posts in my Facebook group awaiting approval and

just picture how many of these posts a larger group gets.
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n 56 posts require approval.

(Fig 41. Facebook spam posts awaiting approval)

You know what is the definition of insanity? Doing the same thing over and
over again and expecting different results.

| already assume you're not insane and prefer to do your outreach with some
direction so here's a tactic for you:

Read the Group Rules

The group rules are usually located on the right or pinned as a post on top.
Some groups like Internet Marketing Superfans don't allow linking at all.

Harsh but fair group rules:

SIMPLE GROUP RULES:

1. NO Promotions of any kind! (blog links, site links, etc)

2. NO JV/Webinar invitations/announces/requests/posts

3. NO "review my site/lander" requests (be specific w/questions)
4. NO "viral videos" or "quotes" please (kony, motivate of day, etc)

5. NO Trash Talking! (No posts, Programs...nothing)

76



Take Some Time to Introduce Yourself

Some groups like “I Work in Personal Development” have a daily introduction
updates. Look out for such statuses.

('l Mark Bowness with Ryan Magdziarz.
| 11 hrs - Melbourne, VIC, Australia

Welcoming our latest members! We are on a mission to help you build a
business that powerfully changes lives.

FREE GIFT! If you are struggling building your coaching business in any
way all you have to do is fill in this form and we will book in a one to one
conversation with you in which we will help you to build a strategy for
success. Simply fill in these details here:
http://winninginternational.com/iwipd-six-figure-blueprint.../

Welcome: Kim Robinson James Cassa Rasika Naral Wise Hunter Giedre
Vencloviene Natasha Mackenzie Matthew Thiru Subra Belinda Pearl Yahya
Ismonov Kantono W. Irene Ronan O'Connor Michat Rapacki Susie Burt
Sadler Rodica Marinescu Sunny Shrivastav Kristy Wheeler Joshua Hiha
Michelle Aubin Brenda Oxford Svetlana Ignatovitch Sally Lakshmi Thurley
Andrea Palermo Rachel Torrealba Luis Rene Delgado Malaga Sharon Kaur
Jett Wylie Shammah Dhall Alex Duvnjak Jitendra Kumar Deborah Hewett
Steve Masters.

(Fig 42. Facebook group introduction posts)

Engage with the Group

Never promote your product or service in your first 2-3 posts. Take some time
to figure out who the decision makers are, and the most engaged people in
the group.

Write a couple of in-depth posts that genuinely help the group members.
Send the Admins an Offer They Can’t Resist

1) Find out who the group admin is by going to Members > Admins.
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Discussion Members Events Photos Files Search this group Q

N

Members 13,967 Admins 3 Default « <+ Add Find a Member

N,

Mark Bowness

Exposure Igniter at Winning 1 add Friend
International

Joined over a year ago

Ryan Magdziarz

Dream dealer at Winning &L Add Friend
International

Joined

Added by Mark Bowness + over

a year ago

Jarrod Noske

Monash @ Add Friend
Joined

Added by Mark Bowness - over

a year ago

(Fig 43. Find the group admins)
2) Frame your offer attractively so they can't resist it.
The formula for a great message like this is:

Tickle their ego with a compliment about the group + short introduction + an
exclusive product promotion for their group ONLY + visual promotion asset

Steal this script:
Hi ladmin name|,
Joined your group |group name|, and | love it!

Lots of good info and the whole community is very helpful. Would be happy to
contribute.

Btw, I launched a product for |product category|, and I think the group
members would benefit from it. So | thought of giving you an exclusive
discount for you and the group community. It's |discount|, and available till |
date|. What do you think?

I've also attached a cool image, you can use in case you decide to post about
this promo. |image attached|
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If this looks confusing, here’s a real life example:

(VY Y 4 QY D 4 4 D D L 4 e e

Hi Alex,

Joined the “Star Wars Federation” group, and I love it so far! Great community
of Star Wars fans. Would love to contribute in future.

Btw, I launched an online store for geeky products and novelty gifts for men.
We even have a special Star Wars product category. I thought some of the Star
Wars fans in the group might like our products. I'd like to give you a special
discount for you and community in the group. It’'s 20% OFF for all Star Wars
products on our website until 3rd of March.

What do you think?

I've also attached a cool image you can use in case you decide to post about
this promo. Check out the image below.

Attached image:

MENGEAR

20% OFF scuykm
Star Wars npoayktv

C KOoA
“"SW20-OFF"
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(Fig 44. The text is in Bulgarian because the original message was for a
Bulgarian FB group. It says, “20% OFF on all Star Wars products. With promo
code SW20-OFF”)

VN TEETETETE TS5 Seye.

Finding Relevant Twitter Lists

| guess your Twitter feed is busy. There's a better way to keep up with
significant updates on Twitter.

Twitter lists.

They're also an underused outreach opportunity and a chance to get a bit
more exposure.

Searching for lists through Twitter function got deprecated some time ago.
Fear not, as | have a very promising alternative for you.

Go to Google and search for:

site:twitter.com inurl:lists <keyword>

For example, if you're looking for twitter lists on email marketing:

site:twitter.com inurl:lists <email marketing>

This will return all relevant twitter lists.
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G Org‘l e site:twitter.com inurl:lists <email marketing> n HH m

All News Images Videos Shopping More ~ Search tools 0

About 16,800 results (0.36 seconds)

@indiescott/Email Marketing on Twitter
https://twitter.com/indiescott/lists/email-marketing v

3 Ways to Optimize Your Emails for Mobile - We've all been there: you're .... Alook at
email marketing customer service by @ryar i

pph rketing ...
@MessageSystems/Email Marketing on Twitter

https://twitter.com/r /lists/ il-marketing

A comprehensive list of email marketing professionals ... RT @troyburk "39% of senior
marketing execs thought social media data was not yet useful.

@unbounce/Email Marketing on Twitter
https://twitter.com/unbounce/lists/email-marketing

Email Marketing. A public list by Unbounce .... Get a FREE critique of your #
landingpage by @kickofflabs #marketing & #cro pros. Join the LIVE event tomorrow: ...

(Fig 45. Google Search for Twitter list)

Exporting Twitter List Results With Moz Bar

First off, click on the Gear icon top right while you’re on the
SERP (search engine results page) > Search settings.

G O@ e site:twitter.com inurl:lists <email marketing> HH m

All News Images Videos Shopping More v Search tools Q
Search settings
Any time v All results v
Languages
Free Email from MailChimp - MailChimp.com Turn on SafeSealch
www.mailchimp.com/ ¥
The Only Email ing Service That's C Free. Join Today. Advanced search
No Credit Card Required - Advanced Analytics - Built for Growth i§
Integrations & Plugins Resources etory
Brand Assets Abuse Desk Search help

@indiescott/Email Marketing on Twitter
https:/twitter. findi / il g v

3 Ways to Optimize Your Emails for Mobile - We've all been there: you're .... Alook at
email marketing customer service by @ryanpphelan #emailmarketing ...

(Fig 46. Google Search settings)

Select “Never show Instant results” > Then on “Results by page”
choose 100 > Save
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Google Instant predictions

When should we show you results as you type?
Only when my computer is fast enough

Always show Instant results

/ @ Never show Instant results

Results per page

10 20 30 40 50 100 \
Faster Slower

(Fig 47. Show 100 results per page)
Now you should see 100 twitter lists per page.

Next, download and install MozBar extension. Go back to Google Search and
search for twitter lists using the same search parameter. Click on the MozBar
icon in the extensions bar in top right to open MozBar while on the SERP.

Now click Export SERP analysis to CSV:

Wz “l‘l searchProfiles  §  Google US (non-personalized) v

G of’."";i’zp ArerEE 55 ter.com inurl:lists <email marketing>’ &= n with MorBar Pramum | IS FISe

(Fig 48. Export Twitter lists results from Google SERP)

You will get a CSV file with all 100 Twitter lists links. Go and paste it in your
outreach list document.

Moz Tooibar SERP Report
Keyword: ste:twitter.com Inur:lists <email markesing

Search Engine: google

Report Created: 2/29/2016 4:05:438m

position vRL Tre Description

o0 Marketing on Twitter 3 Ways to Optimize Your Emails for Mobile - We've 3 been there: you're ... A look at email oy Gryanppneian

1 Twitter marieting professionals ... R @royburk *39% of senior marketng execs oG S0Cal Media Gata was ot yet useful

2 Twitter Email Marketing. A public sz by Unbounce .... Get 8 FREE critique of your £1ancingpage by @Kickofflabs #marketing & £cro pros. Join the LIVE event tomorrow: .
3 Marketing Stars on Twiter  Keyooard Snortauts. Key: are avalat

4 Twitter Get to know some of the best practices in and you ... & Email List Ope-in for wize .
s Twitter  Emai A public st by .. Unca A 717 hours g0. Send your message o active marketers EVERY DAY

6 ) on Twicter  Email Marketing Blog @EmaiMarkeser_. Folow ... Getwing the Most from

7 wgonTwier  How Use Branded Content Marketing to Stand Ot from the ... See uses email 55
8 1000 Twiter  Had a great E-Mall Marketing: Another victim of Phishing and Oniine Thet.

s Marketing on Twitter  Need to get more emall subscribers? Try using social proof. .. IContact  @/Contact 3h3 hours ago. Looking to 2016 with our new VP, Marketing, Nancy Vodicka.
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(Fig 49. Moz report)

LinkedIn Groups

The power of LinkedIn groups outreach lies in 2 functions:

e The multi-group share. I.e, you can share 1 post to as manygroups
as you like, as long as you're a member of those groups.

* Youcan send free InMails to other members of the same group.

First, let's briefly revisit how to find groups on LinkedIn:

Search LinkedIn for a relevant keyword, then select Groups in the left sidebar
of the search page:

1

entrepreneurship 42
Profile My Network Jobs Interests Business Services Try Premium for free

3,293 results for entrepreneurship 0

Advanced On Startups - The Community For Entrepreneurs

OnStartups  [Member] m <

All Startup community for entrepreneurs and small business owners. If

I Groups you're an entrepreneur, you should join the ...
312,335 ssions + 504,644 me r
More... & Similar
Categories &

European Entrepreneurship & Innovation @

Al e Stanford | Silicon Valley m
Your groups 2 This group brings together Europeans, Americans & other startup &

innovation sector entrepreneurs, founders, ...
9,544 dis s +17,173n ver

Languages = Sumnar
All
English (3142) INNOVATION and Entrepreneurship Network,
Spanish 26) 'fm Science & Technology Policy and Management m
French (26) Innovation Management, Entrepreneurship, Economics of
Dutch (20) I_nnovauon. Business Planning, Growth, Strategy, Leadership, ...
2,085 discussions * 15,883 members
Similar

German (14)

(Fig 50. Finding LinkedIn groups)
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Sharing the Same Conversion to Multiple Groups on
LinkedIn

Here's how to do it:

1) Share your post using the LinkedIn default share.

66 Share an update Upload a photo [% Publish a post

Check out https://www.saastr.com/

SaaStr | Getting From $0 to $100m ARR Faster. With Less
Stress. And More Success.
saastr.com * Getting From S0 to $100m ARR Faster. With Less Stress. And

s a aStr More Success.
Share with: Public =

(Fig 51. LinkedIn new update)

2) Your update should appear automatically on top of your feed. Click on
Share.

— s

66 Share an update Upload a photo [% Publish a post |_

Kaloyan Yankulov 1s About Help Feedback Co
Founder at WooGuru.net Linked[f]] Linked

Check out https://www.saastr.com/

SaaStr | Getting From $0 to $100m ARR Faster.
With Less Stress. And More Success.
saastr.com - Getting From $0 to $100m ARR Faster. With

saastr Less Stress. And More Success.

Like = Comment * Share € amm
, N

(Fig 52. Share your update)
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3) Click on “Post to groups”. Select groups. It only works with groups that
you're already a member of. You can select as many groups as you like!

SaaStr | Getting From $0 to $100m ARR Faster. With Less Stress.
And More Success.
saastr.com * Getting From $0 to $100m ARR Faster. With Less Stress.

And More Success.
SaaStr .

v!| Share an update

Share an update or mention someone using @...

Share with: | Public =

v/ Post to groups H

Group(s)* | C
Creative Designers and Writers
Detail | & Communication Arts

Copywriting Training: Insights for Copywriters,
Mark A i , B and Journalists

+ for group members. All
{  Content Strategy whether it is Secret.

Content Marketing Academy (by Kapost)

Sendto it
Creative Design Pros - Designers Forum

m Content Writer Job
& Creative Review
CGATrt Social Network
CSS3 /HTML5 The future of front end

(Fig 53. Select LinkedIn Groups that you've joined)

4) Share :)

Sending FreeinMails

This is a quick outreach "hack” you can apply to send free private messages
on LinkedIn.

As you know, there are 2 ways to send a PM to a person on LinkedIn:

- Regular message if you're both connections.

- inMail if the individual is not a connection. inMail is a paid function and
requires a Premium subscription.
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There's a little trick to avoid the inMail feature altogether and send free PMs.

Here's how it works:

- Join a group where the person you want to contact is also a member.

- Click on "Members” and find the person. You can also search for a name.
- Hover on his profile and you'll see the envelope icon. Click it and you can
write free messages.

My Groups Discover

onstartps — On Startups - The Community For Entrepreneurs
sassemenders €= 1. Click on members

MEMBERS LIST ABOUT THIS GROUP

The largest entrepreneurial startup group on LinkedIn

Members Pending Admins G
e with close to 500,000 members.

Find a member... 2 . Hovel' onamem ber and Send MessSage  piscuss marketing , sales, financing, operations, hirin,
1 g g
and any other startup or small business related topic.
0 Muhammad Mehmood Group rules
Operations Manager / Consultant Focused on Leadership % Project Manageme...
Stefan Vichev MEMBERS 504,836 members
: :
Chairman of the Board of Directors at EFA Ltd ’ @ ' Q i e ‘
@ Svetlin Nakov
Co-founder at Software University (softuni.bg)

(Fig 54. Sending free LinkedIn messages through LinkedIn Groups)

Notice that if you try to contact the same person directly through his account,
you'll have to send inMail.

Note: Free messages sent through groups are limited to 15-20 per month.
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How NOT to Be a Marketer on Reddit?

(44

“It's perfectly fine to be a redditor with a website, it's not okay to be a
website with a reddit account.”

—REDDIT Self-promotion Policy

You're a marketer and Reddit hates you. If they see you promoting, they will
humiliate and destroy you.

| know your natural instinct is to treat it like every other social network and
PROMOTE, PROMOTE, PROMOTE. But trust me, don't do this with Reddit,
unless you want to get angry and banned.

There's a solution, though, so bear with me.

Reddit for Content Promotion

Redditors are extremely sensitive to promotion. Even if you have the most
amazing and helpful content on the whole wide web, they'll still hate you and
avoid going to your website by any means.

There's a way to work around that. It's called content republishing.
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You have to give it all away for the Redditors. This happens when you offer
them the path of least resistance.

Compare my direct promo links to my blog:

The 3 Biggest Mistakes I Made As A Designer Entrepreneur (and you are probably making them, to0) tuooguru.net)
submitted 8 months ago by kaloyankulov to /r/Design
Ml 3 comments share save hide delete nsfw

4 The 3 biggest mistakes I made as a designer-founder (scr.entreprencur)
5 submitted 8 months ago by kaloyankulov to /r/Entrepreneur
1) 8 comments share save hide delete nsfw flair

(Fig 55. Bad way to promote on Reddit)
To my republished content on Reddit:

4 [Case study] How to get your content featured on any big blog even if you're just starting, and nobody knows you? (not @ blog post) (seir.startups)

55 submitted 4 months ago by kaloyankulov to /r/startups
1) 27 comments share save hide delete nsfw

4 7 Actionable Link-Building SEO Tips for eCommerce. From my personal experience with my first online store (not a blog post!) (seir.marketing)

38 submitted 9 months ago * by kaloyankulov to /r/marketing
+) 14 comments share save hide delete nsfw flair

(Fig 56. Good way to promote on Reddit)

They barely get 3-5 upvotes with just a few comments. On the other hand,
with content republishing I'm consistently able to get dozens of upvotes and
comments. Not only that but thanks to this post | was able to get my first 4
paying customers for WooGuru or $636 of MRR (monthly recurring revenue),

even before the service was live.

How Republishing Works?

Republishing is posting your original content on other networks as if they're
your own blog. You give away the whole content for free.

Yes, yes, | know what you're saying now. “Reddit will outrank my original blog
content that way.” And probably you're right. But what do you care more
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about - getting leads and paying customers quickly or waiting ages to rank on
Google to eventually get some clients?

Moreover, content republishing is not something you'd want to do with each
and every blog post. It's something you do from time to time to get more
traffic from other networks and build an audience there.

Shy Promotion

The way you promote your stuff on Reddit is by being shy and humble.

Once you get your sexy post publishing-ready, you just include a tiny little link
to your project at the end of the post.

Like that:

P.s. If you are using WooCommerce for your store: I've started a new project that takes
care of technical gremlins and helps online store owners with SEO. Drop me a message if
you need help and get a discount as a Reddit user.

(Fig 57. Humble enough to get me 4 paying customers)

Make sure to offer an exclusive deal for Reddit users. This could be in the
form of a discount, giveaway, etc.

This resulted in few people reaching out to me asking to learn more about
the WooGuru service.

One of the DMs | received:
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(musicformedia ) WooGuru

expand all collapse all

[~] from musicformedia sent 9 months ago

Hey there,
I really like your new WooGuru startup idea. What kind of discount are you offering to Reddit users?

I have a bit of a list of things I need done on my WooCommerce store (www.vstbuzz.com). Could I email you with
more details and we can see what might be able to be done within the monthly price?

Thanks!
permalink report block user mark unread reply

[-] to musicformedia sent 9 months ago

Hey,
Thanks for getting in touch, that’s awesome!

I've literary launched WooGuru today. At the moment, I'm testing the waters with that idea, a bit of a lean startup
approach. If there’s enough interest, we’ll be taking proper orders in the couple of weeks.

Please send me your list of tasks to hi@wooguru.net. I want to get a better understanding of the type of jobs
WooCommerce owners requests. I'll run them through my co-founder (who is the real Woo Guru, btw), and I'll let you
know if they fit in the type of work we take.

Regarding the discount for Redditors, I was thinking of $69/mo for a lifetime, instead of $99 for the Basic plan. We'll
look after our first customers. What you think you would feel comfortable paying for such service?

I assume you found about WooGuru from the /r/marketing or /r/woo commerce?
Btw, I've checked VSTBuzz - excellent site! Is it the music AppSumo? :)

Looking forward to your email, Regards, Kalo
permalink

(Fig 58. WooGuru'’s first ever customer contacted me through Reddit)

VSTBuzz is WooGuru's first client. Almost 12 months later he is still with us.

Guest Blogging Outreach

| love this video on Mixergy by the co-founder of Buffer.
One of the key takeaways is to write blog posts for a wider audience:

The problem is that customers aren’t the ones who will send you the most
traffic, neither are potential customers. Instead, you need to reach “a broad
audience that could be inspired,” he says. These are people that could
interact with your potential customers.
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The Relevance Scale

Relevant to Any

Relevant
Who Interact w/ RelevanF
: to Potential to Current
Potential Customers Customers
Customers
C////‘///r/:’//l/,"/l//l“’/IHI/IH‘/')H}HH/HH[IIHIIIHEIIHI{Hli)‘lti!lflHll!ll]]ll'.5\}Hi\ll\N\\\H\&\H\v\\\\'\\\\\\\.\\‘.\\\‘\'\\\
9/ 1/0 1/1 112 113 1i4 115 116 7 18 119 2\0 AT &

(Fig 59. The Relevance Scale from The Content Marketing Manifesto
SlideShare)

2 networks Leo recommends for starting up with guest blogging are:
e MyBlogGuest
e BloggerLinkUp

Think of topics on which you can become a trustworthy expert:

e marketing

e people and processes
e hobbies

e whatever your business niche is.
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Identify blogs that would be a good fit for your content. Figure out what is the
most popular content on these blogs and then pitch the blog owners.

| like the use this script for guest blogging outreach:

(Y Y Y 4 QY D 4 4 4 Y L 4 4 G G e

Hello [name of blogger],
|Short Introduction].

I'd like to share my knowledge with other people on the topics of |your topic|.
Last few days I've been writing an article on |your topic|. | noticed that your
readers are interested in [the topic|. | think | can contribute to your blog by
talking about the following points:

|A brief list of things you are going to write in your post|
| think this material will be well worth for your readers, what do you say?
Best,

[Your name

([ Y Y 4 QY D 4 4 4 Y L 4 4 G G e

Section Wrap-up

Phew! That was a long section.

By now you should have a solid outreach list ready, and made up your mind
what tactics to use.

In this chapter | showed you how to do outreach:
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* By using post mentions.
® By approaching big media outlets.

* How to generate more outreach ideas by finding relevant
keywords.

* How to do influencers outreach.

* How to outreach to Facebook groups.
e And LinkedIn groups.

* How to find targeted Twitter lists.

e How NOT to be a marketer on Reddit

e And some guest blogging tips.

Next chapter is all about finding the right person’s real contact data!

Are you ready?
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Find Anybody’s Real Email &
Social Profiles

If you've been following my advice from the previous chapter, your outreach
list should look like this by now:

Alist of the people or companies that you've mentioned in your blog post.

How to use?
Let them know you've featured them in your post and ask them for a share or a llink.

Tips
People in charge are included on the right. These are the people responsibie for the content or inbound marketing. The ones that are most likely to share your content or give you a link. You'll thank me later )

Your Mention Company Info Person in Charge Info
URL Title Name Facebook Twitter Linkedin Emall Name Position Facebook Twitter Linkedin
hapZwww.infusionsofi.com/ InfusionSoft
npz/maichimo com/ Mailchimp

D/ gevesponse cony  GetResponse
aian.com/ ActiveCampaign
Aweber

Benchmark Email
c CampaignMonitor

ConstantContact

IContact

MadMimi

DotMailer

OptinMonster

OptionArchitect

ThriveLeads

SumoMe

ExitMonitor

GetRooster

Pippiy

htpz/codecanyon neytenyninia NinjaPopups

nitp/popupdomination.comiva’ PopupDomination 1
nupzsniply! snply

hitp/padiact.com/ PadiAct

huwpy/codecanyon nettem/opun Optin Content Locker

(Fig 60. Outreach list with no contacts yet)

Notice what's missing?

Yes, the contact info. You can’t do any outreach if you don't have a real email
address.

Finding the right person in charge and their real email address and social
profiles is a tedious, hard job. That's why most of you will outsource it.

However, there's a certain power in knowing how to find anyone’s email
contact info without having to spend money or waiting for contractors to help
you. Especially when you're bootstrapping, and every penny is precious.
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I'm going to show you few methods of finding even the most obscure of
email addresses out there.

Let's start by warming up with something easy.

QuickWaysto Find Companies Social Profiles

Rather than browsing each and every social network to collect all the profile
links of a company, use one of these methods instead.

Full Contact

Full Contact is a solid Rapportive alternative. It's a browser extension that
allows you to find anyone’s social profile via email, and organize your contacts
in a sexy web directory of your own.

Full Contact is free, and it's an easy way to find companies social profiles, too.
All you need to know is the company domain name.

Install the Chrome extension > Go to your Gmail account > Type
in @company-domain.com in Full Contact > Click on the Company
tab

Notice that you don't need to know a real email on that domain. You only
have to include the "@" symbol in front of the domain name and FullContact
will return the company social profiles.
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i Social EIZ3 Promotions
Q Riimary a Quora % Hiten Shah, Patrick from Price Intellig... ik
Jeff Walker nownLoaD: here's va D@ iIN-@cOmpany-domain.com 2

m FullContact

Q. @stripe.com l

Company

Stripe
San Francisco, California, United States

M R

Company social profiles | FIE & = IR

(Fig 61. Using FullContact to find company social profiles)

Clearbit Connect

support: support@stripe.com
address:

San Francisco, California 94110
United States

description: Twitter v

Accept web and mobile payments. Designed
for businesses of all sizes: from public launch
to public company. Follow @stripestatus for
status updates.

Clearbit is a relatively new tool on the market. They offer B2B APIs for finding

people information and are quite expensive for personal use.

However, they have Connect Gmail plugin which allows you to search for

people and company profiles.

Install the plugin > Go to your Gmail > Search for an email.

You then can see the company info.

The data returned is:

Company title
Type (public/private)
Capital raised

Employees
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e | ocation

e Social profiles

david.senior@openmarket.com

- c More ~

~ Connect

() I David Senior
3 Senior by name, Juvenile by.
v

openmarket.com

OpenMarket ¥ f inCB EMPLOYEES: 200 OpenMarket provides mobile engagement solutions
et openmarket.com MARKET CAP: 8B that help enterprises optimize their operations and
World Trade Cent... TYPE: Private enhance relations.

TAGS: Wireless, Corporate & Bus...

(Fig 62. Finding company social profiles with Clearbit)

Use Whols to Find the Owner’s Email

Who.is is a quick way to find the site owner’s email.

It works perfectly well for personal blogs and small websites. You won't get

the same success rate looking for the owner of a big media through Who.is,

though.

For example.

Make sure to check both “Raw Registrar Data” under the Whois tab and the
"Website Info” tab as they contain different type of information.

jamesclear.com is registered. interested in buying it? Make an Offer

.com .net .org .rocks .news .ninja .social .video
$4.49 $19.99 $14.99 $12.49 $24.99
Taken Taken Taken
cted Do
Overview for jamesclear.com: m Website Info History DNS Records Diagnostics © Updated 1 minute ago <
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(Fig 63. Check both tabs on Who.is)

e e e i
Registrant Postal Code: 43221
Registrant Country: US

Registrant Phone: +1.5133761931 ] jamesclear.design

Purchase Selected Domains

Registrant Phone Ext:
Registrant Fax:

Registrant Fax Ext:

Registrant Email: CLEARJEGMAIL.COM &
Registry Admin ID:

Admin Name: JAMES CLEAR

Admin Organization: JAMES CLEAR HOLDINGS
Admin Street: PO BOX 1347

Admin Street: 105 COURT STREET

Admin City: HAMILTON

Admin State/Province: OH

Admin Postal Code: 45011

Admin Country: US

Admin Phone: +1.7135745287

Admin Phone Ext:

Admin Fax: +1.11

Admin Fax Ext:

Admin Email: JAMES@JAMESCLEAR.COM R
Registry Tech ID:

Tech Name: JAMES CLEAR

Tech Organization: JAMES CLEAR HOLDINGS

(Fig 64. Using Who.is to find a person’s email)

Use EmailHuntertoFind AllEmailsfora

Domain

DomainHunter is a great online tool to find all email addresses for a given

domain name.

You just type in a domain name, and the tool returns a number of emails

found on that domain.

You can then filter emails by Generic (contact@, info@, help@, etc.) or

Personal.

It even shows you an email pattern the company uses.

[ jamesclear.live

Interested in Premium Domains?
Check out name.market

Jamesclear.com Whois Lookup at Name.com
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Domain Search

hubspot.com Q

Generic Personal & Download the 607 results in CSV

Email pattern: {f}{lasti@hubspot.com

Ikolowich@hubspot.com 20+ sources ¥
gsoskey@hubspot.com 20+ sources ¥
rsprung@hubspot.com 20+ sources ¥
kburke@hubspot.com 20+ sources ¥
dshah@hubspot.com 20+ sources ¥
mgeorgieva@hubspot.com 20+ sources ¥

(Fig 65. Using EmailHunter to find all emails on a domain name)

The more “sources” found for an email, the more confident the hunter is with
the result.

Note: Not all emails returned by EmailHunters are valid emails. You should
always check if an email found is actually a real email. Read this chapter, as

I'm going to show you some easy ways to make sure an email is real.

Find the Personin Charge by Searching on
Linkedln

A big bunch of outreach and prospecting plugins work with LinkedIn. And
there's a reason for that. There's a good chance that big part of your
prospects will be on LinkedIn. You just have to find them.

Let's say we want to find the person in charge of content marketing and blog
management at HubSpot.
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Go to LinkedIn > Search for HubSpot > Click on "People who work

at HubSpot"

hubspot] Pl Q  Advanced
People who work at HubSpot
People who used to work at HubSpot

Jobs at HubSpot

HubSpot
Internet; 1001-5000 employees

(Fig 66. Find people who work in a company on LinkedIn)

In the left sidebar of the search results click on Advanced

m 1,473 results for hubspot Save search + £}

Advancad > Current Company: HubSpot x  Reset
All
I People Some search results have been filtered to improve relevance.
Show all results
More...
Larry Kim i} 2w
Relationship Founder of WordStream, Inc. m .
All Greater Boston Area * Online Media

1st Connections * 15 shared connections + Similar

2nd Connections Posts by Larry Kim
Group Members What Analyzing 1 Million Articles Teaches Us About Content Marketing
3rd + Everyone Else February 24, 2016 + 295 Views
12 Ways To Stop Being So Hard On Yourself
Location - February 12, 2016 + 517 Views

(Fig 67. Click on advanced search)

Try searching for different job positions related to what you're looking for. Be

creative.
For example:
* blog manager
e content marketer

e cditor-in-chief
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® content creator

® \writer

e content contributor

Advanced < Current Company: HubSpot x Reset
I s Reset Close
Jobs Advanced People Search
Keywords Relationship Upgrade to access multiple
hubspot 1st Connections Groups
2nd Connections Creative Review
First Name Group Members Marketing Communication
F 3rd + Everyone Else email marketing | teenvio
Developreneurs
Last Name Location E-mail Marketing
s _ -
e CHETErn Years of Experience
| HubSpot
blog manager ’a :
+ Add [ Function
Current s Seniority Level
Industry
Company bt Interested In
> ast Company
.| Company Size
School School m i
>~ When Joined
Profile Language
Location
Anywhere R Nonprofit Interests

(Fig 68. Advanced job position search on LinkedIn)

Select “"Current” to make sure we're not reaching out to someone who

doesn’t work in HubSpot anymore.
Click on Search.

And ta-daa, we found the onel!
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Advanced >

All

I People
More...

Keywords
hubspot

First Name

1 result for hubspot

Current Company: HubSpot x Reset

Some search results have been filtered to improve relevance.
Show all results

Ginny Soskey Group

Manager, Content Marketing Strategy for the Marketing Blog & The
Growth Show at HubSpot

Greater Boston Area * M

* 1 shared connection « Simila

Current: Manager, Content Marketing Strategy (Marketing Blog & The Gro...

(Fig 69. Advanced job position search Results)

Bonus tip:

Save search * 0

Install the EmailHunter extension to find people emails quickly on Linkedin.

Ginny Soskey o
Manager, Content Marketing Strategy for the Marketing
Blog & The Growth Show at HubSpot

Boston, Massachusetts | Marketing and Advertising

Current HubSpot
Previous  HubSpot, MarketingProfs, Shareaholic, Inc.
Education  Boston University

500+

connections

© Email Hunter m } Send Ginny InMail b4

@ https:/www.linkedin.com/in/ginnysoskey B Contact Info

(Fig 70. EmailHunter LinkedIn button)

How You're Connected

@ You

Erik Devaney 1s
Sr. Content Strategist at HubSpot
Request intro to Ginny

« Both at HubSpot
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Ginny Soskey

gsoskey@hubspot.com

95% confidence

607 email addresses for hubspot.com & * Try with an other domain name

Email Hunter's button and this popup are added by Email Hunter's Chrome extension. Email Hunter

s not affiliated to LinkedIn. Learn more.

(Fig 71. EmailHunter LinkedIn searches for a person’s email address)

Search for an Email on Twitter

People communicate on Twitter, and they occasionally slip out an email or
two. Usually, when a customer asks for support on Twitter.

You just have to look carefully.

SnapBird is a little online tool that allows you to search for email addresses in
Twitter feeds.

Just chuck in the person’s Twitter name and “@gmail.com”,
"@theircompanydomain.com”, “@yahoo.com”, you get the idea.

| found the email of Steli from close.io pretty easily :)
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SnapBird! . , | ~11h \l

o J—

O A O
Search beyond Twitter’s history ‘
SEARCH [ Someone's timeline v ] \
Bl
WHO? | Steli | \ \ 0 Y
'qolg @close.io| | FinD TS
L S T e YW
Searching Steli’s tweets for @close.io e Evel e e
1 tweet
Steli @JackKosakowski1 @keenan <3 hit me up on f
steli@close.io ;) L
12 Feb from Twitter Web Client 110 searched
dating Dack o the aftemoon of
110 tweets searched. Feb 9th
Haven’t found what you're looking for?

Search more tweets ‘

(Fig 72. Oh, that's lovely, Steli. I'll do <3)

Guess an Email Address

Sometimes Who.is, EmailHunter, LinkedIn and Twitter won't help you findan

email address, or you might be looking for someone else. Then you have to

give your best shot at guessing a person’s email.

Here are 3 tools to help you out with guessing a person’s email address.
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Connect byClearbit

Connect is another amazing tool from the Clearbit prospect arsenal. It's
Rapportive on steroids.
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1. Install the Chrome extension.
2. Go to your Gmail.

3. Click on the Clearbiticon.

4. Click on “Find an email”.

5. Search for a company domain.

6. Search for a name or a title.Yes, that's correct. Connect allows you
to find a person in a company by looking for their name or a title.
Connect automatically searches all prospects in their database of
over 2 million businesses in the US.

Connect is free for up to 200 searches per month. Then it costs $50/mo and
allows you to search for 400 prospects.

® O @ https://connect-client.clearbit.com/prospector

https://connect-client.clearbit.com/prospector

Recent companies:

. HubSpot hubspot.com

m WooGuru.net wooguru.net

106



(Fig 74. Connect Prospector by Clearbit)

® O @ https://connect-client.clearbit.com/prospector

& https://connect-client.clearbit.com/prospector

< CEO

. Brian Halligan CEO
@ Aaron Mandelbaum  Founder & CEO SMB Ad
@ Brian Halligan CEO HubSpot CEO
@ David Cancel CEO

(Fig 75. Search a person by title or name with Connect)

Connect by Clearbit is a great way to find the person in charge in a big
company or media outlet like Mashable, Entrepreneur, etc.

Email Guessing Tools

Online tools like VoilaNorbert and FindAnyEmail will determine the most

likely emails when you provide them with a name of a person and domain.

Some people claim that FindAnyEmail success rates are higher than
VoilaNorbert. However, VoilaNorbert asks you for first name family name, too.
I'd recommend that you try both.

107



@ james @ jamesclear.con{ Work for me, Norbert

SUCCESS

Yes! I've found them!

james@jamesclear.com

Search another My rates

(Fig 76. VoilaNorbert just found James)

Email Permutator + Rapportive/FullContact

The Email Permutator is a simple spreadsheet created by Distiled.net that

generates an array of email variants based on a First/last name and a domain

name.
STEP 1: Fill in these details: Step 2: Addresses appear down here:
First Name: [rob Simple: {fn} rob@distilled.net
Middle Name: {In} ousbey@distilled.net
Last Name: [ousbe Basics: {fn}{Iin} robousbey@distilled.net
Domain: |distilled.net {fn}.{in} rob.ousbey@distilled.net
{fiy{in} rousbey@distilled.net
{fi}{In} r.ousbey@distilled.net
NB: variables are: {fn}{li} robo@distilled.net
fn - firstname {fn}.{ii} rob.o@distilled.net
i - first initial {fipip ro@distilled.net
mn - middle name {fiy.{li} r.o@distilled.net
mi - middle initial Backwards: {In{fn} ousbeyrob@distilled.net
In - lastname {In}.{fn} ousbey.rob@distilled.net
li - last initial {In}fi} ousbeyr@distilled.net
{In}.{fi} ousbey.r@distilled.net
{li}{fn} orob@distilled.net
Built by: {li}.{fn} o.rob@distilled.net
Rob Ousbey, from Distilled.net {lijfiy or@distilled.net
(Email me with any feedback ;-)) {lip4fiy o.r@distilled.net
Using Middle Name: {fi{mi}{In} rousbey@distilled.net
{fiy{mi}.{in} r.ousbey@distilled.net
dis.tl/name2email {fnH{mi}In} robousbey@distilled.net
{in}.{mi}.{in} rob..ousbey@distilled.net
To create your own editable copy, log
into a Google account, and click: {fn{mn}in} robousbey@distilled.net
File > Make a Copy... {fn}.{mn}.{in} rob..ousbey@distilled.net
Dashes: {fn}-{In} rob-ousbey@distilled.net
For more information: {fi}-{In} r-ousbey@distilled.net
http:/www distilled.net/blog/miscellaneous| {fn}-{li} rob-o@distilled.net
{fi)-{li} r-o@distilled.net

(Fig 77. The Email Permutator in action)
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Just copy-paste all the results in your Gmail. Then Rapportive or FullContact
(whichever one you're using) will take care of finding the person'’s social
profiles.

Evemote Team, Hiten Shah, Patrick f...

% Promotions [EEED mFuIIContact

Q_ Name or any email address
s - About 100 people subscribe to Okdork every day and they each get a welcome email that asks: * 16:13

Contact
New Message

1to view

To [rob@distilled.net » | ousbey@distilled.net » robousbey@distilled.net =
juru.net ——— Add to Contact
rob.ousbey@dis  Rob Ousbey - net x S ]
¥ - There robo@distilled.n 0P@distilled.net ¢ tilled.net

ousbeyrob@dis! Seas Bonet x work: rob@distilled.net

Kaloyan, -
ousbey.r@distill +2 Add to circles v
.aunch E or@distilled.net No other contact information found

Add and edit contact
Add to contacts  Emails |

r.ousbey@distill ed.net »
o, Yankul ____

robousbey@distilled.net »  rob..ousbey@distilled.net » rob-ousbey@distilled.net »
222016 r-ousbey@distilled.net » rob-o@distilled.net » r-o@distilled.net

ousbey-rob@distilled.net » ousbey-r@distilled.net »  o-rob@distilled.net »
222016

Subject

orm' by n
Iid be hag

work Hi k
Elc: 168=0

]
]

Upgrade | Help | API | Settings

(Fig 78. Email Permutator results in Gmail)

Validating an Email Address

Collecting emails is cool, but they have to be real. Otherwise, you're just
sending your messages into a black whole.

Sometimes Rapportive and FullContact don't work for this. There are plenty of
email addresses that don't have publicly available social profiles associated
with them.

Here are 2 practical ways for you to validate an email once you find it:
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Mailtester

Don't be discouraged by the archaic design of Mailtester, it still works
wonders. It works by sending a test query to the email address.

MailTester.com

E-mail address verification
Test Mail

E-mail address [kaloyan .yankulov@gmail.com o I
Check address

(Fig 79. Using MailTester to validate an email)

EmailHunter email verifier
Apart from finding emails associated with a domain name, EmailHunter
allows you to verify your emails, and lets you know if an email is safe or risky.

Bear in mind that EmailHunter will show all emails from Gmail, Yahoo, etc. as

“risky”. That doesn’t mean they're fake. So make sure you run them through
MailTester, too.
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Email Verification

kaloyan.yankulov@gmail.com >~ Q

A Risky email address

The email format is valid.

The email address doesn't look gibberish.

It isn't a disposable email address.

This domain name is a webmail.

MX records exist on this domain.

A mail server is running.

The malil server accepted this email address.

The mall server doesn't accept all email addresses.

Q We couldn't find this email address publicly available somewhere on the web.

(Fig 80. Using EmailHunter to validate an email)

Chapter Wrap-up

Wow, that was a long tactical chapter.

You've learned how to create a massive outreach list with hundreds of
targeted opportunities. Exactly like this one.

You've also learned a ton of actionable outreach tactics to supercharge your
next outreach campaign.

Last but not least | showed you dozens of ways to find (almost) anybody’s
email address.

Do you need anything else to become an outreach champion?
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3 Bonus Outreach
Tactics

These bonus outreach tactics will make your outreach explode! | promise.
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How To Use Content Upgrades to
Get Featured on Any Big Blog?

Even if you're just starting, and nobody knows you

I've been featured on the Kissmetrics blog (and other field-leading blogs).

Here's a mini case study to help you get yourself featured on some big blogs,

too.

Few notes:

* | don't have any acquaintances at the Kissmetrics blog

e |I'm still no one in the online marketing community. | published my
first ever post just a few months ago.

* This wasn't due to a viral snowball effect. Getting viral is great, but
it's unlikely to happen,so | rather take my chances at “engineering”
a process. I'm currently scaling this process and able to replicate it
due to a well-planned approach.

For this to work you need a killer content and to know your ways with

approaching people.

The process:

1. Write a Great Article

There's a lot on this topic, so | won't focus on this right now. But you need a

pretty damn well-written post.
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2. Prospect Potential Guest Blogs and Find the Right
Contact

All starts with a good contact prospecting. Don't use contact forms unless the
blog you approach is maintained by just one person, or there's a definite
"Guest post” form.

The best thing is to find the person who's in charge of the blog.
For Kissmetrics, | started with LinkedIn:

Being a real Mixergy fan, | thought I've heard in one of the interviews that
“Sean Work” handled the blog management at Kissmetrics. | wasn't sure, but |
decided to give it a go and contact the guy.

If I had to do LinkedIn prospecting again, | would use the advanced feature
and search for “blog” or “content” under "Title":

This will show the exact people responsible for the content.

Long story short, Sean referred me to the right person responsible for the
Kissmetrics blog.

3. Get InTouch!

Here's where it gets funny. At this point, most would contact blog editors with
links to their post asking for a feature/share.

Don't do it, as no writer gives a shit about your content no matter how good it
is.

The key to getting this stage right is:

CONTENT UPGRADES.
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Offer them an exclusive infographic, video, webinar, eBook or something else
based on your content.

Using the referral leverage | already got, here's the script | use to promote my
content:

(VY Y QY D 4 4 4 Y L A L e

Subject A Killer Exclusive Infographic for Kissmetrics Blog

Hi guys,

Sean Work referred me this email in regards to the blog of Kissmetrics.

I just wrote a post on eCommerce Sales with some ingenious social media
tactics and growth hacks. We're currently working on turning this post into a
professional killer infographic that will have the core information from the

post.

I'd like to offer this infographic to Kissmetrics blog, so you can publish it
exclusively. The infographic will contain the Kissmetrics logo, too of course.

Is this something you might be interested in? Please let me know so I can show
you the infographic.

Cheers,
Kalo

WooGuru.net Founder

(Y (Y Y 4 4 4 4 4 QY 4 4 4 G e

This email got me a green light, and the best thing is | didn't even had any
infographic planned at that moment.

Bonus Tips on Getting Content Upgrades on the Cheap

e Use PeoplePerHour hourlies to get some pretty inexpensive
infographics, or eBooks.
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e Alternatively, if you're broke, you can try with www.fl.ru - the
Russian site for freelancers. Get a friend who knows Russian to post
the job offer for you. Offers by foreigners generally get higher
bids!

Hope this helps you to get your startups featured on some blogs with big
audiences. Let me know what you think of this tactic.

The infographic (click on the image to see it):

6 SURPRISING WAYS

P23 . o makhe ysun frst

= @ HOOMMERCE SALE

Launched a new online store but struggling to make any sales?
You're not alone:

(Fig 81. The infographic)
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How to Scale the Growth of Your
FacebookGrouplinsanelyFast?

Without any gimmicks or fake users

This is a hidden marketing gem!

It's so underground that people that | outreach to this way literary ask how did
| do that.

This tactic is the best way to grow your Facebook group. Period.
Few disclaimers:

* |n the wrong hands, this advice can be borderline unethical or
even straight-up repulsive. Please use wisely, and don't abuse

people.

e This tactic is technology sensitive. It's working fine today, butmight

not be working tomorrow.

* No fake profiles and scammers are part of this tactic. All your new
group members will be targeted and valuable people.

| used this growth hack to grow my eCommerce group to 300+ members for
less than a month investing 30 minutes every other day. | don't support and
work on that group anymore, but if you scale the process and do it

consistently | promise you can grow a 10,000+ members group in less than a

year.

So let's jump in.
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1. Add Some In-depth Contentto Your Group

Like this, this, this, and this. You get the idea.

Notice that | never redirect the members to read my content on an external
website. | publish the whole content in my group. This type “contentof least
resistance” generates the biggest engagement in Facebook groups.

2. Gain Some Initial Traction

Add some of your friends to the group to gain some initial traction and
credibility. Don't go overboard here, you don't want to create a group with
hundreds of non-engaged members, and annoy all your friends along the
way.

3. Identify Other Relevant Facebook Groups

Make a list of all Facebook groups related to your niche. For example, for my
eCommerce group | looked for other eCommerce related groups. These
must be engaged groups with serious members. Don't add any spam groups.

Group Name WooCommerce Marketing WooCommerce Help & Share Advanced WooCommerce

The eCommerce Group _eCommerce Entreprene
Group URL  https://www.facebook. / e n ok e

urs Everywh Grow & Sell OpenCart eCommerce
PR, T 7

mmmmm

tps://

(Fig XX. List of relevant Facebook groups)

Next step is where the fun begins. We're going to steal those group

members!
4. Extract All Facebook Emails

The Facebook email - a treasure very few marketers have ever heard of, end
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even less have used.

What is the Facebook Email?

It's am email address that consists of:

Facebook ID + @facebook.com

Your Facebook ID is: facebook.com/facebook-id.
For example:

The ID for facebook. com/kaloyan.yankulov is kaloyan.yankulov and my
Facebook email is: kaloyan.yankulov@facebook.com

How Facebook Emails Work?

Email Primary Contact ) kyankulov91@gmail.com
1453481998 @facebook.com - Remove

Add another email or mobile number

Use your Facebook email: kaloyan.yankulov@facebook.com
Your Facebook email is based on your public username.
Emails sent to this address are forwarded to your primary email.

(Fig 82. Facebook emails go to your Facebook login email)

All emails sent to kaloyan.yankulov@facebook.com will be directly forwarded
to my Facebook login email. This function is enabled by default on Facebook.

In other words, with Facebook emails, you can send emails to almost anyone
that has a Facebook account.
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How to Extract Them?

Now there's an easy way to extract all email addresses of all Facebook group
members - AnyAudience.

1) Install the AnyAudience Chrome extension.

2) Go to a Facebook group > Members tab.

3) Click on the AnyAudience Icon. Select FB emails and then Start:

g anyAudience

or facebook

?° Kaloyan Home 5

SO

OUser'IV[')s © FB Emails

 Disable Styles | Disable Images
& Reload Page

-
Status: Stopped
Results: 0

3

| Clear All |
hotos Files Search this group n
Download Results p
How-To Guides | Current Version 5.2 !
Default Add Find a Member 7 mmm= Ivanov Liu ik

(Fig 83. Extract all Facebook emails from a Facebook group)

Depending on how many members the group has, you might have to wait
longer.

4) Once AnyAudience is done extracting emails click on “Download Results”.

Awesome! Now you have a list of targeted Facebook group prospects.
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[ NN ] | | Facebook_UIDs (1).txt -
13raja@facebook.com

3oopu@facebook.com
Danielvarberg@facebook.com
Dimitar.Yanis@facebook.com
Engr.Saleem.Memon@facebook.com
FilipeCordeiroPhotography@facebook.com
GeekZane@facebook.com
IgorYakovliev@facebook.com
IliastheG@facebook.com
IsaacRMiller@facebook.com
JefersonBraun@facebook.com
JimmyCowe@facebook.com
Ka2.Karthik@facebook.com
Kanesimicart@facebook.com
Lilsss@facebook.com

Lyuboslav91l@facebook.com
Noniwl8@facebook.com
PTCLUB@facebook.com
PrateekshaWebDesign@facebook.com
Radefff@facebook.com
SchneidersAlex@facebook.com
Shradha8@facebook.com
SuperMidia.Marketing.Digital@facebook.com
Walkearth@facebook.com
WichlyC@facebook.com
WillRShaw@facebook.com
Yuuuuuuuu@facebook.com
ahdullahi_dannamhn@facehnnk com

(Fig 84. List of Facebook emails)

Are you ready to increase your Facebook Group membership count like
crazy?

It's time to do the outreach!

5. Facebook Group Members Outreach

What you want to do here is invite all other group members to join your
group. You don't want to be salesy or promotion in any way. Don't sell
anything! Just show how valuable your group is and why they should join.

The email above generated me over 8% Conversion Rate for group member
requests. For every 100 people, | invite to join my group via Facebook email,
at least, 8 join the group.

Feel free to steal it:
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([ Y D 4 QY D 4 4 D Y L e e

Subject: I'd love to see you in this eCommerce group that I opened

Hi there,

Hope you're doing awesome.

I see we have a mutual interest in entrepreneurship and WooCommerce. I put

together a group for the purpose of sharing some in-depth, actionable tips on
eCommerce, startups, and online marketing. For example how to get your content

featured on every big blog or this list of free eBooks that I wrote.

Click here if you'd like to join
It will be a pleasure to see you there!

Best,
Kalo

(Y Y Y 4 QY D 4 4 4 L 4 e e

Why this email works so well?

e |tisverytargeted. | craft each email depending on the group.
* |'m not selling anything or being pushy.

* |'m providing a ton of value. If you read the posts, I'm linking to
you'll see how much content I'm giving away for free. It's really hard
to resist.

You can scale this powerful approach pretty easily with cold email apps like
ReplyApp. Just be careful and respects people inboxes.
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How to Do Targeted Outreach for
a CrowdfundingCampaign?

A friend of mine asked me what's the best way to figure out what market a
certain product targets?

The specific example was about Scanadu Scout - a wearable fitness band with

a crowdfunded campaign.

| thought that the suggestions | gave him are actually quite good not only to
define a product market but to do some targeted outreach as well.

Method #1: Gather Buyers Data

The best thing with crowdfunded campaigns is that you have a proper list of
buyers and people who've commented on the campaign. In this case, that
number is 8509

Scanadu Scout

@ Mountain View, United States C3 Technology

Story Backers 8509 Updates 43 Comments 1092 Gallery 13

o 13k \
o et drboutte $199 uso $1,661,988 usb
0 = over 2 years ago raised by 8,509 backers in 2 months
mbed
|
ik
@ 1,662% funded No time left
@ rrrrrr moonmountain 3199 usD
over 2 years ago P> $100,000 USD goal
Flexible Funding @
CAMPAIGN CLOSED
Anonymous slgg UsDd This campaign ended on July 21, 2013

over 2 years ago
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(Fig 85. List of campaign backers)

Create a Quick Spreadsheet With the Users

A B C D E
Name Facebook Twitter LinkedIn Notes

(Fig 86. List of campaign backers to keep all things neat)

You need some basic info like names, social profiles all type of demographic
data like interests, work, etc.

Find the Backers

On the Backers tab, you can see names of some of the product buyers, while
others have profile photos, too. A good example is this guy (real name + a
profile pic):

Gerard de Brieder $199 usp
over 2 years ago

(Fig 87. Backer profile with real data)

Next thing we do is use Google image search and look for his profile pic + his
name.
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o000 < [in] 0 @ Gerard de Brieder ¢ th | ‘+

Google ﬂJpc gerard de brieder n n i m

Al Images Videos Maps News More ~  Search tools el

About 33 results (0.61 seconds)

Image size:
90 x 90

No other sizes of this image found.

Results for Gerard de Brieder

Govannon - Custom crafted software

www.govannon.nl/ ¥

Gerard de Brieder. Prototyper. Bart bg. Placeholder. Bart. Bart2. Bart ten Brinke. Hands-
on. Narnach bg. Placeholder. Narnach. Narach2. Wes Oldenbeuving.

smeevil (Gerard de Brieder) - GitHub

https:/github.com/smeevil ~

Feb 12, 2016 - smeevil has 28 repositories written in Ruby, JavaScript, and CoffeeScript.
Follow their code on GitHub.

Visually similar images Report images

£ALk

Pages that include matching images
Gerard de Brieder - Spin the wheel of fortune and learn to ...

about.me/smeevil ~

200 x 200 - View Gerard de Brieder on about.me. About.me makes it easy

for you to lean about Gerard de Brieder's background and interests.
Gerard de Brieder | LinkedIn

https://www.linkedin.com/in/smeevil
Utrecht Area, Netherlands - Linux System Engineer at Govannon - SURFnet

128 x 128 - View Gerard de Brieder's professional profile on LinkedIn.
LinkedIn is the world's largest business network, helping professionals like

(Fig 88. Google reverse image search for campaign backers.)
Input all the data in the spreadsheet.

Another tip is to install the Connecté Chrome extension which allows you to

find easily social profiles associated with another social profile.

For example:
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n Kaloyan Yankulov (oWl " Kaloyan

LA A A A AN

Support

r

\
Kaloyan Yankulov i
(KanosaH AHKynoB.) Kaloyan Yankulov

Timeline About Friends 743 Phota

o) f QISR

Digital design, development and
What's on your mind? marketing for clients in the likes of
Microsoft, Samsung, Sky, Virgi...more

u Add your family to your profile I status [ Photo/Video |

56 Pending ltems

Enblaze
@ CEOOGSD (Chief Executive Officer of Getting ] Kalovan Yankulov s
Shit Done) at WooGuru.net, Co-Founder at ‘ YesterVGa at 10:45am - 4 EENaOM B
Cozy.bg and Founder at Enblaze y ' Canterbury Christ Church

Tech nerds do not appreciate University

»

Studied Graphic Design at Canterbury Christ

(Fig 89. Connect 6 shows all social profiles associated with my Facebook

profile)

A pattern | see with IndieGoGo is that the users don't tend to complete their
profile information. Which makes our job a bit harder. But with 8,000+
backers, it's certain that you'd still be able to collect a lot of decent prospect
data.

Automate TheProcess

There are 2 ways to automate this data collection process:
1) The easiest one is by using a tool like Impor.io.

Unfortunately, in this case, IndieGoGo uses some complex Ajax code and
deep linking schemes for the tabs on its campaign pages, which renders data

scrapping impossible.
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E@ import.io Magic | Web Data Platform & Free Web Scraping Tool 33

& > o @ https://magic.import.io/?site=http:%2F%2Fwww.indi com%2Fprojects%2F: d 1t%23%2Ffunders

import .io Q  http://www.indiegogo.com/projects/scanadu-scout# /funders - See examples

content links

https://www.facebook.com/Indiegogo
1 Sign Up for Inspiration Sign Up Now Private, secure, spam-free Follow us Abo...

Start Your Campaign
2 Campaigning Start Your Campaign InDemand Generosity Success Stories Pric...

(Fig 90. Unsuccessful data scrapping with Import.io)

2) Hire a scrapper from UpWork or PeoplePerHour. For about $20-$100 you
should be able to find a freelancer to scrape all this data for you.

Method #2: Analyzing backlinks and Shares

You can use SEO tools like SEMRush and Buzzsumo to analyze what type of
attention the IndieGoGo campaign gets.

BacklinksWatch is a very decent free alternative to all the paid tools. It came

back with 150 results for our campaign:

No. Backlink URL Anchor Text PR |OBL| Flag
1 Scanadu (.)|151
2 crowdfunding campaign (.)|130
3 ﬁ'he ScanadJScoJé o i Q) 161 i
4 | Scanaau écout 1_) 1947
5 Ahttg:[[entbook.ir[News(Detail(11123[ y , 19 |
(3] | h&p://www.in.orq/fﬁture-now/article-detaiI/-fSec347o44/ Scanadu Scout (_) 84
7 | httg:[[morﬁkirler.;:om/vazi[indieqoqo-en-basarili-is—ﬁ ..... ) Uriin Sayfasi Q) 178 )
8 | http://www.yebohe.cn/article/ef11265f53dda0a80c22a20c33..... Indiegogo record (..)| 58 | nofollow
9 | http://www.crowdfundinsider.com/2015/04/66974-indiegogo..... Indiegogo (.)| 116
10 |http://www.3discover.it/blog/2014/04/24/solid-concepts-..... €5
11 | http://www.jasonslater.com/tag/it/page/2/ Scanadu Scout {.)| 153
12 | http://www.knobbemedical.com/medicaldeviceblog/article, Indiegogo (..)| 88
13 Indiegogo {.)| 183
14 | http://geekquru.com.ar/category/tendencias, indiegogo (..)|192

(Fig ?1. BacklinkWatch results)
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Once we have all the backlinks we go to Buzzsumo and type in all the links
one by one. Then we can quickly look for all the people who have shared
those links:

Buzzsumo\\ O Content Research & Amplification @ Monitoring

MostShared ~ TrendingNow  ContentAnalysis  Domain Comparison  Top Authors  Facebook Analyzer

EliterbyDtec https://tech.co/star-trek-tricorder-2015-06| Qsearchi [l & Export | + Create Alert
24 Hours
Enter a topic or domain: big data, cnn.com. v Advanced Search Options & Save Search

Past Week

Past Month Sortby:  Total Shares~  Page1of1
JfEastaMonths ®Content % Backiinks
© Past Year
Show Specific Range ~ FACEBOOK  LINKEDIN  TWITTER PINTEREST ~ GOOGLE+  TOTAL SHARES

SHARES SHARES SHARES SHARES SHARES v
m The Star Trek Tricorder Is Here! (Sort Of) % View Backlinks

tech.co - More from this domain @ View Sharers 50
Language: By Mordecai Hunter - Jun 16, 2015
. Artice < share \

(Fig 92. BuzzSumo view sharers)

Repeat and collect all the Twitter profiles in your outreach spreadsheet.

Doing the Outreach

Cool, you have hundreds of targeted prospects now. What's the best way to
approach to educate those people about your Crowdfunding campaign?

It's easy to go salesy and start promoting your stuff shamelessly.

Don't forget this is a cold email, and these people don't expect your intrusion
in their inboxes. Be polite and ask if they want to check it out instead. Oreven
better ask them if they want to share their opinion about your product.

This way you can attract some early adopters and targeted audience to give
feedback for your campaign.

Check out the email script:
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Hey |Name]|,

I just noticed that you've backed Scanadu Scout. It’s a pretty cool product;
I’'ve backed it myself, too.

Actually I'm a developer at a new fitness wearable band. We just launched our
crowdfunding campaign. It does |mention couple of features|. Would love to
hear what you think about it.

Would you like me to send you a link to our IndieGoGo campaign?

Let me know what you think?

Best,

Kalo

([ Y Y 4 QY D 4 4 4 D L 4 L e
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18 Marketing Expertson
Outreach

| practice what | preach.

| reached out to 17 outreach marketing experts asking them to give their best
tip on doing outreach. They also shared what they think is the biggest
challenge with doing outreach and how they combat it.

Neil Patel

Co-founder Kissmetrics, CrazyEgg, Quicksprout, NeilPatel.com

NeilPatel.com

If you've been living in a cave the last 8 years, and don’t know who Neil Patel
is, he is the co-founder of succesful marketing software companies
Kissmetrics and Crazyegg. Check out what Neil shared with us on outreach

marketing.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?
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Every time | link out to a website in a blog post, | email them. In that email | let
them know that I've linked to them and | would be honored if they shared the
URL. It is a great way to get more social traffic, potential links and leads.

What is your greatest challenge with the outreach process? Can you give us

any tips how you deal with it now.

It's a pure numbers game. If you email out 5 or 10 people it won't work well.
You have to email out 100s of people with custom emails. To deal with it you

can hire interns to help you out.

Nick Eubanks

SEO maven and creator of SEOAuv

SEQauv.com | Twitter

Nick is the creator of the famous SEO blog SEONick. He sold SEONick for
$100,000 few months ago and now runs SEQauv where he helps readers turn
organic traffic into revenue by sharing unapologetic and no-nonsense advice
on SEO.

What is your #1 favorite outreach tactic to get shares, links and leads for a

website?
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Finding specific examples of content produced or shared by the target that
relate to the target content, and crafting an individual pitch for each target.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.

Definitely identifying a big enough set of prospect targets to begin testing.
The way we deal with this currently is just to get creative - trying to think of
every way possible to slice up our content so it can be positioned as relevant
for as many niche audiences as we can possibly target.

Any other tips?

Egobait still works - just not like it used to, it's not as effective to simply quote
or link to an influencer praising their work; we've found that at this point if
you want to see results (and leverage influencer marketing) you need to bring
them into the conversation before you push publish.

Alex Turnbull

Founder Groove

GrooveHQ.com | Twitter

Alex is the founder of Groove. At WooGuru we use Groove as our support
system.But what's more fascinating about Alex is his outreach approach to
make people like Gary Vaynerchuk comment on his blog posts.
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garyvaynerchuk - 2 yea
BOOM!
>

. Alex from Groove yvaynerchuk - 2 year
M shaka laka! Thanks for reading, Gary 3)

m John "Be Free" K. = Alex
Tick Tick Tick Tick...

(Fig 93. Gary V commenting on Alex blog)

If you're running a bootstrapped startup you MUST read Groove's startup

ourney.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Deliver value first. It's more difficult and time-consuming, but you'll get more
results delivering value to 50 influencers before asking them to help you, than
you will by spamming 500 influencers with cold asks for things you haven't
yet earned.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.

The tactics that work best often don't scale very well, so bandwidth is a big
challenge. It won't happen unless you make time for it every week. | block off
30-60 minute calendar slots to do nothing but send emails, maintain
relationships and be helpful to people.
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Mixergy Team

Mixergy.com | Twitter | Facebook

Mixergy is the most popular podcast for startups and hi-tech companies. It is
led by Andrew Warner. Andrew has interviewed hundreds of successful
entrepreneurs like Barbara Corcoran from Shark Tank, the founder of
Wikipedia and Paul Graham.

| got in touch with Andrea Schumann, Andrew’s assistant for the interviews
and asked her to share more how they do outreach to get such popupar
people on their podcast.

Tell us how the usual outreach workflow for the interviews at Mixergy looks
like?

We have a submission form on Mixergy for people to suggest guests. We
then vet them to see if they are a good fit for our audience and meet our
criteria. If they do, then they are added to our interview pipeline and we email
them to set the pre-interview time up.

If we get guests from another source, then we email them directly and tell
them a little bit about Mixergy and that Andrew would like to have them as a
guest and offer them the pre-interview scheduling link.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?
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When Andrew interviews a guest, he asks them if they will be willing to share
the link with their followers and promote it. He then documents that in our
interview pipeline and once the interview is live, we email the guest and ask
them to promote it in the fashion that they agreed to do.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.

We discovered that by asking guests to commit to sharing and promoting
during the interview process that it was easier to get them to follow-up once

the interview is published

Matt Sornson

Co-founder Clearbit

Clearbit.com | Twitter

Clearbit is building a suite of business intelligence APIs focused on helping
sales and marketing organizations leverage the massive amount of person

and company data that exists.

® They can help you enrich your current leads and customers for
segmenting, reporting, and lead scoring.

e Find net new leads with their Discovery and Prospector products.
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e And give your inbox data super powers with their gmail extension
Connect.

| reached out to Matt, who is co-founder at Clearbit to give us a couple tips on
outreach marketing.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Similar signups loop. Use your existing signups / conversions to power
outbound for additional signups :)

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.

Finding people when they actually give a shit about what you do. Finding and
monitoring those triggers is a big challenge.

Oleg Campbell

Founder Reply

ReplyApp.io

Oleg is the founder of Reply, a SaaS that allows you automate cold emails
without losing the personal touch. At WooGuru we use Reply to do cold email
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outreach and attract new leads. It's the most efficient software for cold emails

we've tested so far.

Add~ - Preview Steps Settings [} ® Active Pause

n 172 0 872 2561 794 114 19 10
Active Paused People Deliveries Opens Replies Opt Outs Auto Reply Out
M Deliveries

200

150

100

81

of office

Opens

200

Bounces

¢}

[ Replies

0

Jun 25 Jun27 Jun 29 Jul1 Jul3 Jul§ Jul7 Jul9 Jul 11 Jul 13 Jul 15
® Day1 Trying to connect re: content strategy 872 people
® Day3 Checking my email got through 663 people
® Day7 15 minutes of your time, {FirstName}? 504 people
® Day 14 Busy or not interested? 418 people

(Fig 94. Reply metrics and campaign overview)
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What is your #1 favorite outreach tactic to get shares, links and leads for a

website?

Asking for an advice or a feedback

What is your greatest challenge with the outreach process? Can you give us

any tips how you deal with it now.

Scaling resources to handle more replies and do more demos. Have one

person that is setting up callsdemos on my behalf with all our account

executives
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Any other tips?

Go for it, be proactive, try to help people first, learn about their business,
before pitching your product or service.

Kalen Jordan

Founder GoodLinks

GoodLinks.io | GoodLinks Twitter | Kalen's Twitter

Kalen is founder at GoodLinks - a content outreach service for personal
outreach, that's organic and relational, to spread the word with influencers in

your space.

If you're doing content outreach for clients and you're using Buzzstream,
make sure to check out Buzzstream feed. It's a little tool that allows you to be

more transparent about your outreach efforts and show tangible results for
clients. Something that's quite difficult with outreach marketing.

Buzzstream feed also allows your clients to access this data at all times so they
can spot check outreach efforts to make sure they're comfortable with them
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gcodlinks

FEB 22 THRU MAR 22

€
MageMojo
@ 318 events & 64 websites % 1 placement
e MAR 3, 2016 - MAGETALK.COM, BLOG.PHILWINKLE.COM, KALENJORDAN.COM L

@kalenjordan: RT @kpschrade: One of the best parts of doing a @MageTalk is
watching @kalenjordan and @philwinkle bicker on Skype afterward

° MAR 2, 2016 - BLOG.SUCURIL.NET S,

I'd say once we get an article about security I'll go ahead and reach out to Michael.

M. MAR 2, 2016 - ARTINSTITUTES.EDU >

Relationship stage changed to: Link Agreed (Writing)

\_/ MAR1, 2016 - WAGENTO.COM, MAGENYC

((

brent's lead

(Fig 95. Buzzstream feed by GoodLinks)

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Being a good friend. If you're only looking to get more links and leads you
can often forget that outreach is all about relationships.| like to make genuine
friends with similar interests and connect clients with relationships that will
benefit both parties.
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What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.

If | had to peg down the most outstanding challenge it would be getting high
quality content for my clients at Goodlinks. Lots of them are small business
owners that are incredibly busy and just don't have the time to sit down for
four hours and crank out a blog post.

Great content builds natural links and in general makes the entire outreach
process a lot easier because you have something to offer from the very start.

We are working on some methods (audio interviews for one thing) to get a
brain dump from a client much faster than the four hours it would take them
to write it themselves in order to be able to pass it off to a writer.

Would you like to share anything else?

Be personal, sincere and be creative. Make yourself stand out from allthe
information people are constantly being fed and you'll find success in the
world of outreach.

Ivaylo Kalburdzhiev

Creator of DayOneFunding

DayOneFunding.com | Twitter
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lvaylo is the creator of KOLOS: The First Racing Wheel crowdfunded
hardware. He got KOLOS featured on many top-tier media outlets like Yahoo
Games, Cult of Mac, VentureBeat and Kotaku. He is an expert on PR outreach
for hardware crowdfunded campaigns and teaches at DayOneFunding.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Be relevant. At dayonefunding | teach hardware entrepreneurs how to get
free media coverage for their crowdfunding campaigns and the #1 advice |
give them is to be relevant to the journalists they are pitching. Some receive
up to 500 pitches A DAY, so standing out from the crowd is a must.

Other things to consider are - time of the day (no one will read your message
if it was sent outside of their working hours), subject line (the #1 gatekeeper
of your email) and length of the email (people are busy - respect their time).
And last but not least, email open & click tracking - use a tool like Sidekick,
Yesware or MixMax.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.

When | was first starting out a few years ago, the number #1 problem was the
number of replies | was getting from journalists (to feature my hardware
campaign) - ZERO. As | got better at it over time, | realized that a 5%
"conversion rate" (e.g. the number of people who were interested) is a good
rule of thumb. IF you do everything right - something that takes time and
practice to master. Following up (a few days later) is another must - the fact
that someone didn't respond the first time doesn't necessarily mean they are
not interested. You will be surprised how effective this tactic is.
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Jeremy Chatelaine

Founder QuickMail

QuickMail.io | Facebook

Jeremy is a founder of QuickMail - a software for automated outbound emails
and follow-ups. He is also an expert on no-bullshit cold emails and author of
"Grow Your Business with Cold Emails”.

The Ultimate Guide to
Mastering Cold Emails

GROW

YOUR BUSINESS

WITH
COLD EMAILS

Everyth ed to know about cold emails
valanche of responses

Jeremy Chatelaine

Founder of QuickMail.io

Inchuded - 5 template emails with more than S0% reply rate

(Fig 96. Jeremy'’s book on cold email)

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Build something of value (e.g. white paper) and give it to hundredths of small
blog influencers to share with their own community. You help them providing
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valuable content information to their core audience and you get access to
new prospects who resonate with your content when they decide to follow
your links.

Always try to give more than you receive.

Felix Tarcomnicu

Founder MonitorBacklinks

MonitorBacklinks | Twitter

I've already mentioned Felix in this book and his approach to outreach
marketing that is apparently working well for his tool.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

| love to spy competitors and find new link building opportunities. | often
search for competitors that are writing guest articles and with the help of
Monitor Backlinks | find all the sites where they have contributed. That's the
technique that works best for me. With a good email outreach, | can easily
replicate some of my competitor's best links.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.
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'm always surprised how many people don't share their contact information
on their site. When | find such cases, | usually reach out on Twitter or LinkedIn.
| don't have any other outreach problems, because | take this process

seriously and customize all emails.

Karl Kangur

Creator of MonetizePros

MonetizePros.com | Twitter | Facebook

Karl is a good friend of mine and creator of MonetizePros - where he helps
other bloggers to monetize their blogs.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

There're two tactics that we try to combine into one outreach strategy.

The first step is making certain that your outreach targets are interested inthe
subject. See what they're linking to, see what they're sharing, see what they're
thinking. Make sure your content is highly-related before reaching out.

The second step is "baiting them". Give them a mention, quote them or even
put a link back to their related articles. Let them know that you've done so
and more often than not, they'll feel obligated to share or even link back.
They're all going to be just as busy as you are, so if it's possible, do their work
for them. Find a place where they could link to you, write a sentence or two
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and insert the HTML, only send them the code and where to put it. If it's to

get social shares, use a tool like ClickToTweet to pre-write their tweet.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.

My greatest challenge with outreach is finding enough people to reach out
to, who are targeted and then maintaining those connections. Right now my

solution is to outsource it and manage a messy, time-consuming Excel sheet.

Do you have any other tips?

Personalise all of your outreach emails. I'm not talking about simply using
their name in the headline, REALLY REALLY personalise it. Big bloggers and
influencers get dozens of these emails per day and we're sick of it, really. It's
easy to recognise a crappy outreach letter and you'll end up in my spam
folder in less than a second.

Stuart McKeown

Co-founder Gleam

Gleam.io | Twitter

Stuart is the co-founder of Gleam - A fantastic giveaway and rewards software.
Gleam are big on

145



outreach marketing so | thought Stuart could share his best tips with us.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

| think it depends on the stage of your business, in the early days we did a lot
of cold outreach with very specific goals in mind - getting people to try out
our product. Back then it was very much a shotgun approach with volume.

As our business has matured our approach via outreach has become more
about building relationships with other companies or businesses and figuring
out ways we can help each other. I've found that when you have these
relationships in place then shares or links tend to come much more naturally
over time.

| get a lot of people trying these outreach tactics on me now. | would say that |
don't respond to 99% of them (since they don't provide much value),

however one particular outreach from Edward Dennis impressed me.

He started by offering to share one of our recent posts on Inbound.org (a
compliment):

Your latest post & Inbound.org inbox x &

Dennis <dennis@ > Mar 8 (6 days ago) - v
tome [~

Hi Stuart,
Do you mind if | submit your post on Inbound.org?
Thought I'd ask for your permission, just in case you have specific content distribution timing...

Cheers,

(Fig 97. Creating rapport)

Then after a few more emails came his pitch:
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Dennis Mar 8 (6 days ago) “ -
tome [~

Hi Stuart,

| know you must be busy, so I'll try to keep this one short.

I'm creating an expert roundup (CEO of agencies or startups, marketers, etc.) post for Core dna's blog and would love to include your insights on:
If you were to start Gleam from scratch, and only had $250 to get leads, how would you spend it?

I've been following Gleam for quite a long time now - ever since Beardbrand posted their journey on reddit.

| figured since you have pretty much single-handedly grown Gleam, you'd be the perfect person to ask.

Beniji and Devesh (from Grow & Convert), Dave Schneider (from Ninja Outreach), and others have participated. And | hope you're able to participate too!

Cheers,

(Fig 98. Pitching)
By that time we had a bit of a rapport, so it was easier for me to say yes.

So | guess the learning is, try to be human with your outreach. Build a
relationship before asking for something.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now?

We have no issues now, but the early reach many of the issues related to
scale.

Getting a list of people together could take some time particularly when you
need to trawl through LinkedIn and also try to find their best email address.
Any other tips?

We've written fairly in-depth on many of the tactics we used in the early days
to grow our the business:

e |essons Learned Growing to Over 100 Customers

e 16 Growth Hacks That Have Helped Grow Our Business By
200% Without Any Press
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Lee Hughes

SEO expert

Twitter

Lee is an SEO expert with over 10 years of experience in the field.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Developing relationships. Similar to reciprocal altruism, if you provide value
for other people they will return the favour.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now.

Scaling. I like to create highly personalised emails which takes time and effort.
To help me speed it up | have an excellent VA who researches my outreach
prospects. | simply review the final draft before sending in Buzzstream.
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Jason Evanish

Founder Lighthouse, past product manager at Kissmetrics

GetLighthouse.com | Company Blog | Personal Blog | Personal Twitter |
Company Twitter

Jason is a preacher of customer development and expert on building
customer-centric products. There's a lot a person can learn from him on
conducting customer development interviews and doing outreach. You must

read his personal blog where he shares empirically a lot on the topic.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Quote someone and then tweet that quote mentioning their twitter handle.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now?

| try to not be overly self promotional and beg influencers for shares. Instead,
when | quote someone in my blog posts, | often make a nice visual of them
with the quote in the post and @ mention them with the link on Twitter. That
often gets great organic responses better than a direct, often cold, email
asking them to read and share it.
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Sapph Li

Founder of Art of Emails
Art of Emails

Sapph is a cold email specialist. She runs Art of Emails where she shares a lot
of different email outreach scripts and tactics.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

| proactively seek out influencers and high value potential customers who
would benefit from my content or product in some way and then cold email
them. Choosing only to reach out to relevant people lets me make a
compelling case why my ask is worth their time and puts me in front of
people who wouldn't have discovered me on their own.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now?

Actually doing it on a regular basis! It takes time to research a contact to see
how you can frame your ask around their interests, write the email and follow
up. Now | add people I'm interested in connecting with to a Trello card and
try to write an email to at least 1-2 people on it a day.

Other tips?
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Email outreach to all the influencers you interviewed to ask them to share
your ebook with their audience. ;)

Freddie Chatt

Founder of EcomHacker

Ecomhacker | Twitter

Freddie is an eCommerce maven and expert on doing round-up posts. If you
don’t trust my words, just check out this post.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Dropping links to influencers that you want to share your content is one of my
most successful tactics to get shares from some big names in niches that I've
created content. Once your post is live, just let them know you've featured
one of their blog posts - if your content is good enough, they will almost
definitely share it with their audience.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now?

Scaling has always been difficult with small teams as their is a lot of manual
work involved in outreach. However utilising the right tools really makes a
difference. Buzzsumo for finding influencers who have shared similar content,
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Buzzstream to easily manage bulk personalised templated emails are just a

couple of tools we now use daily

Benji Hyam
Founder Grow & Convert

Grow & Convert | Twitter | LinkedIn

Founder Grow & Convert, Beniji is writing about marketing while traveling
through Southeast Asia.

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

The most effective outreach tactic I've found is to research someone in depth
and reference something that you found useful in some advice they've
shared. | always start with a compliment, show them that I've done my
research about them, and then make a small ask (or just use the e-mail to start
a conversation - then make a small ask).

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now?

Time. There are definitely tools that can help you such as contentmarketer.io,
however I'm more of a manual outreach kind of person. | think the personal
touch definitely helps response rates.
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Rahul Vohra

Founder Rapportive and SuperHuman

SuperHuman | Twitter | LinkedIn | Facebook

Founder of the popular Gmail extension that got sold to LinkedIn -
Rapportive, Rahul is currently working on an email client that claims to make
you a SuperHuman :)

What is your #1 favorite outreach tactic to get shares, links and leads for a
website?

Right now, we're having lots of success by (1) posting regular updates on
product progress (e.g. LinkedIn, Facebook, Twitter, Dribbble), (2) creating
high-value content for our target market (e.g. https://medium.com/swlh/rip-
mailbox-or-founders-how-to-stop-worrying-and-love-being-
acquired-261da4f6d566), and (3) getting folks to share on Twitter just after
they sign up for early access.

We then do rigorous email follow-up to further develop our relationship with

our sign ups.

What is your greatest challenge with the outreach process? Can you give us
any tips how you deal with it now?

It's very time consuming. We deal with this by spreading the work across the
team, and making it a company priority.
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As you're approaching the end of this book, | want to plug-in a bit of
information about our tool.

You can learn more about it by clicking here.

ALeadFuze

Leads Remaining:

Account Based

First Name Last Name

Company or Domain Name Role

For bulk uploading of company names and
domains, upload a .txt,.csv, or .xls file.

Max Results Require Email?

: () Double Verified Emails Only

(LeadFuze.com in action)

LeadFuze is an online tool that helps you find targeted leads for marketing

and sales opportunities. All in an automated fashion.

154



We went to great lengths to create the next generation of lead gen tools.

As you've already seen in this guide, doing outreach is a hell of a lot of work.
Why spending days on looking for the right contact when you can do thatin
just one click?

You simply chuck a few key details about your target market - and huzzaaah! -
you get hundreds of targeted leads.

It can literary save you days of building your prospects lists.
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Final Words

Thank you for reading through The Champion’s Guide to Outreach
Marketing. | hope you enjoyed reading it at least as much as | enjoyed writing
it.

Outreach marketing is very hard, but | think that's what it makes it so

interesting.

With the right amount of passion and persistence, | believe we can all

become Outreach Champions.

This is my longest writing and my first book, so please share your feedback

with me at justin@leadfuze.co

And last but not least, please share the ebook with your friends to unlock all of

the bonus materiall
Happy Hunting!

Justin
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